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Editor's Note
The Ballers Magazine is a digital magazine dedicated
to shining light on amazing people in sports that are
inspiring the next generation.
Through a series of in-depth, exclusive interviews,
this magazine will bring you along the journey to
success of the industry's most incredible athletes and
business professionals. From sports to business to
motivation, we are committed to sharing stories that
encourage you to seek greatness. Whether you are a
sports enthusiast or are looking to enter the sports
industry, we are excited to provide this platform
for you to connect with these sports all-stars.
Connect with us at
@TheBallersMagazine on
Instagram or send us an email,
and let us know who you would
like to see featured on our
forthcoming issues.

Sky's the limit,
keep ballin'.

SOFI DUMONT
Editor-in-Chief | @sofidumont

TE'A
COOPER
Elevating to new heights
The game of basketball was a world Te’a Cooper became
immersed in in the most unexpected way. After cheering for her
sister from the sidelines, Te’a was inspired to embark on a
journey of her own playing the sport—a decision that would not
only lead her to earn an array of accolades a few years later, but
would also take her to the biggest stage for women's basketball,
the WNBA. As Te’a transitioned from high school to college, she
cont
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continued to develop her skills on the
court, strengthen her insight of the
game, and solidify her passion to play
the sport at the highest level. But, it
wasn’t all smooth sailing. During her
time in college, Te’a faced a series of
challenges that tested her resilience
and commitment to the game. Despite
these
adversities,
she
was
determined to prevail. She was
determined to use those minor
setbacks to create greater comebacks.
The rest is history! As Te’a concluded
her collegiate career at Baylor
University, she was ready for the next
step—the chance to play basketball at
the professional level. Little did she
know that her dreams were right
around the corner. With the 18th pick in
the second-round of the 2020 WNBA
Draft, the Phoenix Mercury selected
Te’a. She had done it. She had
achieved her dream of playing the game
she loved at the highest level.
Suddenly,
life
threw
another
curveball her way—she was waived
from the Mercury. This was yet another
experience that tested her commitment
to the game and her desire to play it at
the highest level. She locked in
mentally and continued to work.
From early morning workouts to late
night shootarounds, she trained
vigorously to stay ready for the next
opportunity. When that opportunity
came, she was ready to go. Shortly after,
Te’a signed with the Los Angeles Sparks
and officially began her journey in the
WNBA. She hasn’t looked back since!
Currently, Te’a is playing her first season
in the league in Bradenton, Florida and
is excited to continue building her
legacy both on and off the court. From
basketball
camps
to
community
outreach initiatives, Te’a is looking
forward to using her platform to give
back to communities and pave the way
for the next generation. The best part
of it all is...she if just getting
started!

Take us through that moment of getting
drafted! What was that experience like of
hearing your name being called and realizing
you had achieved your dream of playing
basketball at the highest level alongside some
of the best players in the world?
It was pretty unreal. You know, it’s really weird when
your dreams come true. Even being in high school
and getting college offers, a lot of people don’t get
that opportunity. You see it happening to a lot of
people that are great players, and (even) people
who really deserve it and didn’t get it. When you get
that opportunity, it’s so breathtaking to the point
where it is like, “Why me?” But then again, “Why not
me?”
What are some of those experiences or lessons
that you have taken away from your time
playing at the collegiate level that you are
looking to apply as you embark now on your
professional journey?
I learned that the more selfless you are, the more
things happen for you. At this point, it is all about
being there for others and just being a great human
being—that takes you a long way. For me, it is really
about being encouraging, sharing my personality,
leaving a mark on people, and enjoying people while
they are around. That is really it—it is about
enjoying the moment and staying there.

Photographs courtesy of Te'a Cooper (@tea.cooper2)

You were initially drafted by the Phoenix Mercury, but then were waived from the team. Could you
share with us more about what kept you motivated mentally to continue pushing forward during a
time where a lot of people might have given up?
Absolutely! Being drafted to Phoenix was amazing. I thought I was going to play with Skylar (Diggins-Smith),
Brittney Griner, Diana Taurasi, and all of them. You know, we did zoom calls and there was hope that I was going
to be on the team. Then they had to pick (their rosters) by June 1st, and (since) there is a salary cap in the WNBA,
they couldn’t keep as many players anymore and had to waive some people. I knew it wasn’t over for me though.
It did hurt being invited to the draft, being a top pick player, and then being waived, but I am just an optimistic
person. I just used this as motivation to continue to work and control what I could control. I stayed in the gym and
hoped that my time would come. If it didn’t, I would be prepared. If it did, I would be even more prepared. I got
blessed and got a call from the (Los Angeles) Sparks, signed a contract, and came in shape and ready to go.
As you embark on your first season in the WNBA, what are some personal goals that you have both
on and off the court?
I am on a team full of phenomenal vets, so if I leave (the bubble) not learning anything, then that is going to be the
worst thing. Just being able to be invested, learning continuously, and staying in the moment are some goals that I
have. With this pandemic, losing people, and not knowing if tomorrow is promised, or how COVID will affect you—
because it affects people differently—just enjoying every second and every moment that I have is really
important. I am away from my family too so just (making) sure I am enjoying it and trying to stay locked in, that is
all that I really can do.
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I always like to remember
that everything is based
on effort. No matter what
I am doing—whether it is
on the court or off the
court, in relationships, or
friendships—, it is all
(about) giving 100% all
the time and being
consistent."
- Te'a on the mentality she carries
when faced with adversity.
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You mentioned the importance of having that mental toughness. Could you share more
with us about the mentality you carry throughout this journey? What are some things that
keep you motivated through those times where you may face challenges or adversity?
I think that my dad did a wonderful job of letting me know that I am only in competition with myself,
but also knowing that there are other people that are working way harder than me so you have to
keep going. Life doesn’t stop. I always like to remember that everything is based on effort. No matter
what I am doing—whether it is on the court or off the court, in relationships, or friendships—, it is all
(about) giving 100% all the time and being consistent. With injuries (for instance), a lot of people might
experience things that may bring them down or be hard to get through. I think for me, when I tore my
ACL, just enjoying the little moments of success—being able to walk again without limping, being able
to be on my knee completely, being able to sit down and get up, and stuff like that—was important
because it was like, “I didn’t have that two weeks ago, and now I do.” Just enjoying the process and
knowing that hardships are only temporary is (key)—I think that can get you through anything.
You wear No. 4 on the court, is there a special meaning behind wearing that jersey number?
Yes! I decided to wear No. 2 when I started playing basketball, and one day when I was coming back to
see my brothers play, I saw that they were wearing the No. 2. I was like, “Awww they are wearing my
number.” They didn’t tell me about it so I just walked into (their game) to see them wearing the No. 2—
that was the sweetest thing ever. It was then when the number was meaningful for me. When I get on
another team that doesn’t have No. 2 available, I will wear No. 4 because that is two, two times, and I
have two brothers.
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Enjoy your time here on
Earth—we only got one
chance here. Life is so hectic
sometimes that you lose
sight of happiness and joy,
and I think that things
happen and there is nothing
you can do about them.
Control what you can
control, and enjoy your time
here. That’s all you got."
- Te'a on her favorite
words to live by.
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Transitioning to your personal brand,
what are some things that you are
passionate about off the court and would
like to pursue alongside your career?
Some things that I am passionate about
outside of basketball are fashion and modeling.
I want to continue modeling in the future as
well as start my own clothing line. I have also
always wanted to open up a homeless shelter
where I can assist people and it can be like a
vacation for them. You know, there is music,
there are clothes, there are different services
provided, and they can have a place to come
and have fun. That idea came to me in college
actually because where I am from, Powder
Springs, Georgia, there weren’t a lot of people
who were homeless. When I got to college, just
walking from class to get food, I would meet a
lot of people and hear their stories about the
(hardships) that they went through. I developed
a soft spot for them and that was very lifechanging for me—it really sparked my interest
in creating this center in the future. Now that I
am in the league, my goal is to just develop a
platform to the point where I am able to do
that and help others.
What does basketball mean to you? What
are some lessons that the game has
taught you?
I think basketball is special to me because of
the opportunities it has given me. I never
imagined that the game would give me the
opportunity to have a platform, to travel, meet
people, and network. I think it is so awesome
to be able to do something that I love and
inspire others (along the way). What I have
learned from basketball is that life is 90%
mental and 10% physical, and that the more
you can control your mental and continue to
focus on the positive side of things, you are
better off than if you don’t. Being mentally
strong, not dwelling on things, and
understanding that emotions are only
temporary is the biggest lesson that basketball
(has) taught me. Also, I have learned that
getting help is okay—counseling, talking to
people, and getting a different perspective on
things is very helpful.

"On the court, I don’t really
set goals. I just try to attack
every day to the best of my
abilities, be there, and
work to get better. Off the
court, I really would love to
start my own clothing line
and be a part of New York
Fashion Week."
- Te'a on goals that she has for the
near future both on and off the court
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BUSINESS ALL-STARS

AMINA SMITH
On-Air Reporter & Host |
Stadium & BET

Born and raised in Brooklyn, New York, Amina
Smith has been surrounded by the world of sports
since she was just five years old. From running
track and field growing up to embarking on a
collegiate track career at the University of South
Carolina, the sports industry was a space Amina
was passionate about her entire life. As she
transferred to the University of Miami to finish her
undergraduate degree in Communications, she
began reflecting on whether to pursue a
professional career running track or focus on her
passion for sports journalism. Upon realizing her
love for storytelling in the world of sports, she
decided to pursue a career in journalism full-force.
From having her own radio show at the University
of South Carolina to covering the football team at
the university, Amina began to strengthen her
skills and confirm her passion for sports reporting.
It was only up from there! After graduating
from the University of Miami, she immersed
herself in her post-collegiate career and embarked
on a series of internships. From working with
Russell Simmons at GlobalGrind to interning at
Fox, Amina continued to further her experience in
the industry. In 2014, she accepted an on-air
position in Kansas and officially began her professional
career
position
in in reporting. After just two years, she
moved to Chicago to work for the Big Ten Network covering football, volleyball, and basketball. Shortly
after, she meshed her love for sports and entertainment and started covering events such as the VMAs,
BET Awards, and the NBA Awards with the BET Network. She hasn’t stopped since! Currently, she is
working as a reporter and TV host with Stadium Sports Network in Chicago and is also building her brand
beyond the airwaves through her blogs, IGTV series, and videos on her personal platform.

How was that transition from college into the world of sports broadcasting/journalism?
The transition was really hard, I am not going to lie. You know, as a young journalist coming out of
college, you are sending out hundreds and hundreds of emails with your demo reel and trying to put
your best foot forward, and literally everybody is telling you “no.” I remember being 21 years old, very
young, and I was just like “Oh my gosh no one is hiring me. Is this the thing that I am supposed to be
doing?” I had like an Excel spreadsheet of all the stations that I had reached out to—in Wisconsin,
Washington, Louisiana, and (more)—, and I think out of probably more than 100 stations, three got back
to me. It was just a tough time. I always tell a lot of young journalists coming out of school, “Once you get
that first break, once you get that first job, it becomes so much easier. The hardest thing is really getting
your foot in the door. You have to be persistent, you have to keep pushing, and you have to try to get
through those challenges. I promise, once you get through and get that first job—which is always the
hardest—it becomes easier.” It was definitely a tough transition (for me), but you have to be strong
mentally to be in this business, and you have to really develop confidence in yourself and your abilities.
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BUSINESS ALL-STARS - AMINA SMITH
"A lot of different things
come into play, but I
definitely (think) my passion
for sports, my competitive
nature, and the 'work hard
(with a) strong work ethic'
mentality that I have
garnered from being a
student-athlete my entire
life motivate me."
- Amina on her sources of
motivation .
Photographs courtesy of Amina Smith (@aminajadetv)

How did you get started building your personal brand? What was the biggest challenge that you faced
early on?
I think the biggest challenge for me early on with creating my brand was just doing it and trying to make sure that it
was perfect. I feel like I was kind of getting in my own way—it took me about two and a half years to actually publish
my website. There were just so many (things) going on in my head trying to make sure everything was perfect. At one
point I realized, “Okay, I have to just do it. I have to just put it out there.” It was weird because it became so much
easier once I actually let it go and put it out there. I really created (my brand) because I had a lot of people come to me
and ask me about how I got to where I am, how I got to work in entertainment, how I got to work in sports, what it was
like trying to get internships as a young journalist, what it was like to get that first job, and (more). My real purpose of
creating that platform was to share those experiences with other young men and women in the industry. It developed
into a lot of other things because I have an interest in beauty, I have an interest in lifestyle, and I am getting married—
which I write on my blog as well—, so it has allowed me to create (content) that other people can relate to. I was
getting so many messages at one point that I was like, “You know what, maybe if I just put these messages, stories, and
blogs out and share them with people, then people will know they are not the only one going through these
experiences of finding a job, getting internships, (etc).” That is kind of where my thoughts started and the expansion of
my brand really took shape.

What are some things that motivate and inspire you throughout this journey?
I think the biggest thing that motivates me is 1) my passion for sports and 2) my background in sports. I love sports.
Sports are literally my life—I ran track my entire life, my mother ran track, my grandma ran track, my brother runs
track at Kentucky, and my fiancé plays football in the NFL. So when I tell you my life is sports, my life is literally
consumed with sports. It is something that I am very passionate about. Also, I think the fact that I was a studentathlete gave me a different type of competitive drive and hustle when it came to transitioning into the professional
world. When people tell me “no” or “you may not be a good fit for this,” I want to prove them wrong. Just based on
my DNA as a former student-athlete, I want to prove you wrong and want to be the best. It is something I really can’t
help. I am going to work, work, and work at something until I am the very best at it. I think that is also where I was in
college when I made that decision of: “Okay, if I am not going to the Olympics, I need to do something that I am
going to be phenomenal at.” That was just the mindset that I had. My mindset has always been “I need to play to my
strengths. I need to strengthen my weaknesses, and then make sure that I am playing to something that I know I
can be great at.” I think that is something that motivated me along the way (in addition to) my passion for sports. "A
lot of different things come into play, but I definitely (think) my passion for sports, my competitive nature, and the
'work hard (with a) strong work ethic' mentality that I have garnered from being a student-athlete my entire life
motivate me."
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BUSINESS ALL-STARS - AMINA SMITH
Reflecting back on your own personal journey, what is a piece of advice that you would give to
your younger self? Why?
I think the piece of advice that I would give to my younger self would be to not worry so much. I think that
was my biggest thing, worrying about whether or not I would be in the place that I am “supposed” to be at
or whether or not I was “successful enough.” Being young, you always kind of get tied up in, “Oh my gosh,
my friend got a job here at 36. Maybe by the time I am 25 (years old), I need to do this. By the time I am 30,
I need to do this.” I think it is more of just trusting in your own path, your own journey, and letting your
work carry you. You obviously want to be proactive in what you are doing, but letting your skills and the
work
you you
are are
work that
that
doing propel you to
the next level (is
important), instead of
worrying about it. I
think the biggest thing
I have learned is that
worrying is not going
to do anything for you.
Worrying about stuff
and losing sleep over
jobs or opportunities is
not going to bring the
opportunity
any
quicker. So I think that
would be the biggest
thing I would tell my
younger self, “Don’t
worry about it. Trust
your skills, trust in the
work ethic that you
have, and everything
will fall into place.”
What are some pieces of advice that you would give to someone who is interested in pursuing a
similar career in the industry?
I would say the first thing is to have thick skin. You are going to fall and you are going to face challenges,
but I think the biggest thing that I have learned is that how you bounce back and how you recover really
tells a lot about your character. I think that is the biggest thing when you talk about advice in this industry.
This industry is very hard—it will tear you down, it will make you question your skills, it will make you
question whether or not you want to be in this industry. There are plenty of people I went to school with
that thought they were going to be broadcasters, and now they are working in completely different
industries. There is just a lot that comes with this, people think you are on TV and you make all of this
money, but on my first job (for instance), I could have made more working at Olive Garden. If you are doing
this for money, fame, or popularity, then you are doing it for the wrong reasons. You have to be passionate
about this industry and whatever it is that you are covering, whether it is sports, news, or entertainment.
You have to be passionate about it. So I would definitely say, “Have thick skin.” Also, I think persistence is
huge. You never know, after those nine times that you get knocked down that tenth time you get back up
might be the time where you get that “yes.” Being confident in your abilities is also (important). People will
always tell you that you are not good enough or maybe you need to fix something, but being confident in
your abilities and what you bring to the table will take you a long way.
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For the remainder of 2020, we will
continue to bring to a screen near you...

#TheBallersMagazine
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BUSINESS ALL-STARS

ZORA
STEPHENSON
Sideline & Digital Reporter |
Milwaukee Bucks

For Zora Stephenson, her love for the game of basketball
started at a very young age. After growing up playing the
sport, she was fascinated by the impact the game had not
only on her life, but on communities around the world. As she
embarked on her collegiate journey as a student-athlete at
Elon University in North Carolina, Zora strengthened her love
for basketball and solidified her commitment to pursuing a
career in sports broadcasting upon graduation. It was
during this time, where her journey in the industry
truly began! After speaking with her professors at Elon, she
was encouraged to learn more about the journalism side of
the industry rather than strictly aiming for sports
broadcasting. This quickly became a very valuable lesson
that allowed her to uncover her love for storytelling.
After graduating from college, she began her career as a
news reporter in Greenville, North Carolina. From her writing
abilities to her critical thinking skills to her versatility in
storytelling, Zora used her experience covering stories in
areas such as education, politics, crime, and sports to further
her insight in journalism. After two years, she moved to
Denver, Colorado and continued her career in news
reporting. Shortly after, Zora received the opportunity to
become the morning anchor for the Saturday news show. It
was then when she truly learned about the value of
of storytelling. She was inspired by the chance to sharestory
stories about others as they progressed and faced different
experiences throughout their lives. Suddenly, she started to think about what was next. Would she continue expanding
her path in the news space? Or should she work to bring sports back to the forefront and explore possible
opportunities in that area? Little did she know, but the job she had been dreaming of all along, was right
around the corner. After two years in Denver, Zora received the opportunity to work for the Milwaukee Bucks as a
Sideline Reporter on Fox Sports Wisconsin and Digital Reporter for the organization. She hasn’t looked back since!
Not only has she developed a series of digital segments to highlight the team, but she has also implemented powerful
storytelling to shine light on the players’ stories beyond the court.

How was that transition of going from being a full-time student-athlete to being in the world of
journalism/reporting full-time?
I love that question! I think the biggest transition going from student-athlete life to just simply professional-life, not
even for journalism specifically, is that when you are a student-athlete your entire day is planned for you. You really
don’t have to think about what you are going to do with your day. You almost wish you had the opportunity to think
about it. You wake up and maybe you have weights, and then you have to run to class, and after class you have
practice, and after practice you grab something to eat really quick and then you have study hall, and by the time
you are done with that is like 10 p.m. Then, you do it all over again. When you get to the professional world, the
only thing that is planned for you is work. For me, it was hard to find that balance—like for the first time in my life, I
had to plan workouts. I had to fit that into my schedule, and then come up with the workouts too. I was so used to
going places and coaches or trainers saying, “Hey, this is what we are doing today.” So I had to get creative that
way, and I think that is something that really helped me when I first graduated. Also, I had to think (about) the
workload and balancing work—like, “Are you going home and continuing to work on your craft? Is there a passion
project that you want to work on? What do you want to do in your free time and how are you going to continue
bettering yourself as a person?” I think that was the biggest transition—planning things out and planning them with
a purpose.
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BUSINESS ALL-STARS - ZORA STEPHENSON
As you transitioned into this new chapter after graduation, how did you work to overcome some of
the challenges that you faced early on?
I think I leaned on my experiences as an athlete. I feel like everything that I say and I do goes back to that, but so
much of who I am is because of my experiences, and what I (have) learned through the game of basketball. Oh
my goodness, I love this game so much. I am so grateful for this game. It taught me how to persevere. It taught
me how to overcome. It taught me how to balance. It taught me how to be in uncomfortable situations and just
to figure it out. It taught me how to reach out to people for help. Basketball taught me how to be a better
person, how to be an adult, and how to function in this world. I wouldn’t change it for anything. I really leaned
on my experiences as a basketball player to realize that I was prepared for this. It made me think, “Okay Zora,
you have been through situations where you have really had to go overcome things or go through things that
are uncomfortable.” It really showed (me) that I could have an example for every situation, and it paralleled both
life and basketball. Basketball really taught me how to persevere and overcome (those challenges).

Photographs courtesy of Zora Stephenson (@zorastephenson)

You mentioned that you first started on the news side of things within the world of broadcast
journalism, and you fell in love with it. How did those experiences help you as you transitioned
into the world of sports reporting?
News taught me how to be a reporter. Now, I feel like I have the skills to report on any topic. When I was in
college, I felt like, “Well I want to do sports, so the only thing that is going to prepare me for that is to go into
sports.” If you are lucky enough to start right out in sports, especially on air, that is amazing. That just wasn’t
my journey. It wasn’t how I came full-circle back into sports. Going into news taught me how to fall in love
with the craft—not fall in love with being on TV, but fall in love with everything that goes into the product that
is on television. It taught me to fall in love with telling stories, giving people a platform to express themselves,
and realizing that it is not about you—it is about everybody else but you. Loving that part of the business
helped me (as I transitioned) into sports reporting. I love the craft—interviewing people, logging those
interviews, and figuring out how we can formulate them so that their stories are told in the right way, and
reflect everything that they wanted to talk about.
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BUSINESS ALL-STARS - ZORA STEPHENSON

"I am so grateful for this
game. It taught me how to
persevere. It taught me
how to overcome. It
taught me how to balance.
It taught me how to be in
uncomfortable situations
and just to figure it out."
- Zora on how basketball helped her
overcome some of the challenges
she faced early on in her career.

Let’s talk about networking! What are some tips that you would give to people who are looking to
connect with fellow sports professionals and build those relationships in the industry?
Networking is tough. I think the key to it is that networking doesn’t mean reaching out to people because you need
something. Networking means developing a relationship that overtime will have its gives-and-takes—both sides will
give and take things from each other. My advice to people is just to develop relationships, and develop relationships
with everybody. Don’t think that you should just develop relationships with people that are in prominent positions.
Learn from everybody. Everybody has a story, everybody has a journey, and all of those journeys are important. I
think genuine relationships are the first part to networking. That goes a long way. Authenticity, developing
relationships along the way, and knowing that networking is a give-and-take partnership as well—not just take—, are
important (tips) to remember when looking to connect with others.
What are some pieces of advice that you would give to someone who is interested in pursuing a career
in the sports broadcasting, reporting, or journalism space?
Some tidbits that I have learned along the way are: to embrace your journey, limit comparing yourself to other
people, and hard work will meet preparation. Work as hard as you can. Sometimes that means just finding different
paths for yourself. Whether that is watching a game and, if you want to be an analyst, putting the game on mute and
acting as if you are the color commentator in your living room or if you want to be a sideline reporter, going to the
high school football games and interviewing the coach after the game, just take matters into your own hands. You
are in control. Never forget the fact that you are in control and you got this. Your dreams are going to change, and
that is okay, but take matters into your own hands. Try to get better at your craft and really understand what your
goal is—is your goal to be on TV or is your goal to tell a good story?—because there is a difference. It is important to
really dig deep and figure out what that is for you because this is real work. It is not just showing up and the light
goes on. There is a lot of work behind the scenes. I would advise people to really understand what goes into it,
embrace it, and know that you got this—it only takes one “yes.” The people that you see and you look up to, I
guarantee they have heard “no” so many times. You only see that “yes” (though), so just know that you got this, that
hearing “no” is part of the process, and that your “yes” is on the way.
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BUSINESS ALL-STARS

BRITTNEY PERRY
Founder | PerryCo. Shoes

Photographs courtesy of Brittney Perry (@perrycoshoes)

Born and raised in Indianapolis, Indiana, Brittney Perry had always
dreamed of starting her own shoe line. Inspired by her journey
playing basketball growing up, Brittney wanted to design a shoe
that was versatile, stylish, and comfortable. Most importantly, she
wanted to create a sneaker that both men and women could
wear. As she began her journey in the sneaker industry, she
quickly discovered how hard it was to connect with business
professionals and consultants in the space, and the financial
capital required to get started. It was during this time when
she decided to go back to the basics. She began reaching out
to fellow designers to learn more about their experiences
creating their own sneakers. Shortly after, she was able to
connect with Quintin Williams—a designer in Atlanta who had his
own shoe line and worked with an array of brands doing
freelance design—,and began to learn about his journey in the
industry. It was only up from there! Not only did Brittney learn
about the process of creating a shoe, but she also began to dive
deeper into the marketing, business, and supply chain side of
sneaker design as she prepared to launch her first shoe. The rest
is history! Currently, Brittney is continuing to expand her shoe
company—PerryCo. Shoes—across different retailers in Chicago
and Indiana, and is looking forward to launching additional styles
in the near future.

What was the inspiration behind creating your own shoe
line?
Growing up in Indiana, we didn’t really have any footwear
stores or boutiques. We only had stores like Finish Line and
Foot Locker. When I would go to the women’s side at the shoe
store, it was super small, and then I would look over to the
men’s section and it was like an entire wall of shoes for them to
choose from. They just had more options, so I would see
myself wearing a lot of men’s shoes growing up—especially
playing basketball because they had more options in their
basketball shoes. I was also inspired by my older brother and
his love for sneakers as well.
How did basketball influence your vision and design
outlook for your company?
Especially with (me) playing basketball, it was about comfort not
about style. Nowadays, I think it is more so about versatility as
well. A lot of people wear basketball shoes and they don’t play
basketball, they just wear them because they look cool—that
inspired me and influenced my creative process now of having
that versatility & style, but also comfort as well. Being able to
design a shoe that was not just based on one standard use
was important. So not specifically for basketball or work (for
instance), but I wanted it to be versatile, minimal—you could
wear it for anything—, and for everybody.
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"I would say, “You have
to put yourself out there.
There is never going to
be a time where you are
100% ready to go. You
just have to start and
learn as you go.” I would
also say to stay true to
yourself, your progress
and your vision, and you
will be successful."
- Brittney on pieces of advice she
would give to someone who is
interested in starting their own
business in the industry.

BUSINESS ALL-STARS - BRITTNEY PERRY
How did your experiences within the corporate world help you as you transitioned into building your
business? What are some skills that you have implemented throughout this process?
It definitely helped a lot. It is sales (as well) since I am selling my own product. When thinking about sales, just
thinking about the consumer, (his or her) needs, product functionality, and what differentiates you from some of
your competitors is very helpful. It helped me put things into perspective on what I need to focus on with the
brand to make it stand out and be different from everybody else. Some of those sales skills of talking to other
people, being willing to be told “no,” and being willing to go into different stores and connecting is something that
has really helped me get my shoes into the stores that they are in.
Could you share more with us about what that experience of landing your shoes in retailers across
Chicago has been like for you?
It has been really good. You know, I didn’t have any prior connections (in the city) because I am not originally from
Chicago. In Chicago, I feel like it is a tough market because a lot of things are relationship-based. If you don’t really
know anybody, you are kind of (on your) own. So you just have to figure out different ways to connect with people
and share your story. For me, I always try to take shoes with me when I am dropping in (on) different stores to get
their opinion on it, to see if they will carry it in their stores, and things like that. I do that and I just try to build
friendships with people because I enjoy going to stores where I can genuinely go and talk to people, get their
feedback, and just (be in) their company.
Your company’s tagline is ‘Breaking
Barriers, Inspiring Style’. Could you
share more with us about your
inspiration behind creating this
tagline and what it represents as it
relates to your brand?
Yes! ‘Breaking Barriers, Inspiring Style' was
born when I first started the brand. I
started it because there aren’t many
women entrepreneurs in the sneaker
industry that have their own brand. Also,
while I was growing up, I had to wear a lot
of men’s shoes, so I just wanted to break
those gender norms. I wanted to have a
shoe that was for everybody and wasn’t
gender-specific. I think if a shoe looks
good and you like it, you should just be
able to wear it—that’s why I was inspired
to break those gender barriers and inspire
style.
What are some pieces of advice that you would give to someone who is interested in starting their
own business in the industry?
First thing I would say is: “Keep your corporate job for sure.” I think a lot of people just want to jump-start with
their business, but I always say it is important to have that full-time gig to support your side gigs. Once you feel
comfortable that you are making enough money doing what you are passionate about, then you can leave. But,
even if you don’t feel 100% prepared to start a business or you don’t have the money at the moment, there are
always things that you can do until you get ready. For me, I only had the sample of my shoe at first. My friend told
me to just start an Instagram page to show the process of designing a shoe so people could follow along with its
progress—that way, once you actually have a shoe made, you have people that are there to support you and buy
your product. So I would say, “You have to put yourself out there. There is never going to be a time where you are
100% ready to go. You just have to start and learn as you go.” I would also say to stay true to yourself, your
progress and your vision, and you will be successful.
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BUSINESS ALL-STARS

JESSICA FORBES
Sports Photographer & Videographer
Creative Director | The PHHacility

Photographs courtesy of Jessica Forbes (@thetalktome)

For Jessica Forbes, the game of basketball was a
world she was surrounded by from a very young
age. Growing up in Minneapolis, Minnesota,
Jessica was fascinated by the game’s ability to
bring communities together and highlight the
stories of its incredible athletes. As she
transitioned from high school to college, she
wanted to continue exploring the opportunity to
combine
her
passions
for
basketball,
videography, and storytelling. Once she moved to
Arizona for school, Jessica reached out to an
array of sports facilities for photography and
videography opportunities. Soon enough, the
opportunity she had been looking for all
along came. She received the chance to work at
The PHHacility—one of the nation’s top basketball
training facilities—photographing their training
sessions and events. This was only the
beginning! Currently, Jessica is the Creative
Director of the organization, and is responsible
for covering all of the events, workout sessions,
and travel outings as well as the content for The
PHHacility's social media platforms.

Could you share more with us about your experience being the Creative Director at The PHHacility
while still being a full-time student?
It’s very difficult. I found that I don’t have a lot of free time for a social life, but I feel like as long as I manage (my)
time, I think that is the most important thing to do—especially if you are trying to stay in school, pursue a
career, and get ahead of the game. I have a mix of online and in-person classes; so I go to school super early in
the morning and then right after I usually go to work, do a couple of shoots, then come back, do homework,
edit, and then prepare for the next day. It’s pretty intense.
What was that process of getting started with your personal brand like? What were some of the
challenges that you faced early on?
I will start with the challenges. I would say the first challenge is that it is always nerve wracking to start a brand
that you really don’t know what people are going to think (about) or if it is even going to be a long-lasting brand.
So I would say getting people to initially invest in your brand and actually see its potential was one of the
challenges (I faced). I found that once I started my brand, people from work started supporting it, some of the
athletes started supporting it, and then more people started engaging. The biggest challenge was definitely
initially getting started. I would say the really big positive that has (stemmed) from it is that I have (had) the
change to build a lot of relationships through the business. A lot of people close to me have invested time in
me and really helped me. The PHHacility, (for instance), has really helped my brand as far as partnering with
them and having my brand be a part of theirs.
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BUSINESS ALL-STARS - JESSICA FORBES
What additional challenges did you encounter as you moved to a completely different state for school and
began to build your network in Phoenix within the sports industry?
That was probably the hardest year of my life. Initially getting started, learning how to make relationships, and learning
how to do the craft was so difficult. I am actually quite an introvert, so I really had to push myself past all comfort zones
as far as walking into facilities, asking them if I could shoot (events) for free, and trying to figure out a way to get my
foot in the door. I was so willing to put in the extra time on the side to work on it and do things for free. I think a lot of
people need to be willing to work for free in order to actually be good at the craft. The paid gigs and shoots will come
later on. That is my biggest advice (too)—it's that you are going to have to a) push yourself past your comfort zone, and
b) you are going to have to be willing to sacrifice time and do things for free in the beginning.

"I would say my biggest
advice when connecting with
people is “Don’t try to reach
out to people in order to
receive something from them
or get something from them.
Be a genuine person towards
them. Introduce yourself in a
way that is genuine.”"
- Jessica on tips she would give to
someone interested in building their
network of fellow creatives in the industry.

In addition to basketball, you also create content for an array of sports such as football and soccer. What
made you want to expand your coverage—whether photo or video—to other sports as well?
Personally, I initially started in basketball because that is the sport that I played. I was comfortable shooting it and I
knew what to look for, but I also didn’t want to put myself in a box. I think a lot of times people gravitate towards what
is comfortable to them. The biggest thing I love about videography is the storytelling aspect of it, and I didn’t want to
limit the stories to just basketball players. I think the football athlete has just as powerful of a story as a basketball
player—same thing with soccer and volleyball. All of those players have a story no matter which sport they play, and
that is what I try to capture.
Let’s talk about tribes! What are some tips that you would give to someone about ways they can build that
network of fellow creatives in the industry?
Yes! Like I shared earlier, I was more of an introvert when I first started, and still kind of am to an extent. What I had to
learn (though) was that you have to be willing to go up to someone that you see on the side of the court that you may
recognize, you need to study who is in the space, and you have to do your research. If you recognize the
photographers from Overtime or BallisLife, (for instance), that is your opportunity to walk up to them and introduce
yourself. I would say my biggest advice when connecting with people is “Don’t try to reach out to people in order to
receive something from them or get something from them. Be a genuine person towards them. Introduce yourself in a
way that is genuine.” I think if people try to make genuine relationships with the idea of “I am just inspired by you”
rather than “I need (something) from you,” they can build better relationships that way.
THE BALLERS MAGAZINE | 21

MOTIVATION

3 Keys to Creating
An Actionable
Plan

WRITE IT DOWN.

From to-do lists to weekly notes, it is
important to write down the things you
would like to get done. This will establish
a set of expectations of what you aim
to achieve in a specific time-frame.

SCHEDULE IT.
Attaching a deadline to a particular
task will not only prompt for
personal action, but it will also help
keep you on track as you turn your
to-dos into completed tasks.

ESTABLISH CHECKPOINTS.
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A list of to-dos will only become an actionable plan if it
is supported by a time table and
established checkpoints. Not only will checkpoints
help keep you accountable throughout the process,
but they will also remind you of your progress
along the way.

Sky's the limit, keep ballin'.
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