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Editor's Note
The Ballers Magazine is a digital magazine dedicated
to shining light on amazing people in sports that are
inspiring the next generation.
Through a series of in-depth, exclusive interviews,
this magazine will bring you along the journey to
success of the industry's most incredible athletes and
business professionals. From sports to business to
motivation, we are committed to sharing stories that
encourage you to seek greatness. Whether you are a
sports enthusiast or are looking to enter the sports
industry, we are excited to provide this platform
for you to connect with these sports all-stars.
Connect with us at
@TheBallersMagazine on
Instagram or send us an email,
and let us know who you would
like to see featured on our
forthcoming issues.

Sky's the limit,
keep ballin'.

SOFI DUMONT
Editor-in-Chief | @sofidumont

RENEE
MONTGOMERY
THE
BIGGER
PICTURE.
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Renee Montgomery has been around the game for as long as she can
remember. Born and raised in St. Albans, West Virginia, Renee quickly
became immersed in the world of basketball after her sisters started
playing. It was only up from there! Fast-forward a few years and
Renee was embarking on her collegiate career at the University of
Connecticut—a place where she would go on to achieve a series of
accolades on the court, and solidify her dream of playing the sport at
the professional level. The rest is history. As the fourth pick in the
first round of the 2009 WNBA Draft, the Minnesota Lynx selected
Renee. She had done it. She had reached her lifelong dream of
playing the game she loved dearly since a very young age, at the
highest level, among some of the world’s top athletes. This was only
the beginning. Throughout her journey in the league, Renee has not
only left her mark on the court, but she has also worked to foster a
strong legacy off of it. Her passion for supporting the youth has
inspired her to start her own foundation—the Renee Montgomery
Foundation—, where she organizes events, camps, and community
initiatives that are driven by pillars such as leadership, self-discipline,
teamwork, and education. She doesn’t stop there. Currently, Renee
is stepping away from the game to focus on her passion for social
justice. From organizing informational events to participating in
powerful initiatives such as the More Than A Vote campaign, Renee is
committed to using her voice and platform to empower others to come
together to be the change. She is committed to shining light on
the bigger picture—one that extends well beyond the game of
basketball.

SPORTS

Photographs courtesy of Renee Montgomery (@itsreneem)

As you have continued to learn
and evolve throughout your
career, what are some ways that
you have remained motivated and
passionate about the game?

How was that transition from college into the league like? What
were some of the challenges that you faced early on in your
career?
It was interesting. I felt like I had to start all over again—in the sense
that in college you build a name for yourself, and then when you go to
the pros, you have to start back at the bottom. It was a feeling of
putting that “work hat on,” and being excited to see how I would
measure up. One of the challenges was losing. You know, I had gotten
used to being at UCONN, and we were used to winning a large amount
of our games. When you get to the pros, everybody is talented and
every team has 12 All-Americans on it, so you start to lose. For me,
that was hard to deal with at first—losing just on a regular-basis.

I think I have a passion for the
game just because I love it. I am
one of those players, that when
you watch me play, I play with the
passion that drives me. That is
what keeps me motivated—the
love for the game. If people
understood that, they would
probably understand why I sat out
this season because my passion
right now is somewhere else. If
that is what drives and motivates
me, it would be a disservice to my
coach and teammates to even be
in the bubble.
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I am one of those
players, that when
you watch me play, I
play with the passion
that drives me. That
is what keeps me
motivated—the love
for the game."
- Renee on her source of
motivation throughout
her career
Transitioning a little bit off the court, let’s talk about your foundation! Could you share more with us about
the inspiration behind starting the Renee Montgomery Foundation?
Yes! So last year I started my nonprofit—I had wanted to start it 10 years ago honestly, but I just didn’t have the time.
You know, in the summer we play in the WNBA and in the off-season we play overseas. There is usually two weeks
between each season, so I never just took out the time to get it started. Once I started playing overseas (though), that
was the first thing on my list. I knew that I wanted to spread a lot of positivity on a large scale. The reason I knew that
was because people always tell me that I am naturally happy and naturally positive, and I wanted to just give that
through events—that is the gist of why I started my foundation. Now, with the climate of America, I have a clear view of
where I can fit in and how I can make a change.
The mission and principles of your foundation focus on things such as leadership, self-discipline, teamwork, etc.—skills that can transfer off the court. How important was it for you to incorporate those pillars
which can propel someone to succeed both on and off the court?
I think those skill sets that are listed as part of my mission statement are exactly what I think every person can benefit
from in everyday life. As athletes, we are trained to learn that discipline. We learn how to be good teammates because
we have to, but I think a lot of people can benefit from those things. Even in my events, I incorporate (those principles).
For instance, I threw a Juneteenth pop-up block party that was informative—it was called “What is Juneteenth?”—, and
we had people working together, handing out food, and more. People didn’t even know they were being helpful, good
teammates, and good neighbors—that’s what it is all about. I want them to not even know they are doing it, and it starts
being a lifestyle.
We are living in a transformational period where communities are coming together and having tough
conversations surrounding topics such as social injustice, educational inequality, etc. You have really used
your platform to share your voice on these topics. What has this experience been like for you?
This experience has been humbling, honestly. The amount of support I have gotten is incredible. I can’t get over the
amount of people that have reached out to me to just say, “If you need me, let me know.” Like a Candace Parker, a
Caron Butler—just them saying “If you need me, let me know. No matter how small or big”—that’s something.
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I would say, “Be
confident.” There are a
lot of people out here,
a network of athletes
and supporters, that
want to support
people that want to
support the cause."
- Renee on a piece of advice she
would give to someone interested
in pursuing a similar career path

You recently joined LeBron James and other fellow athletes in the More Than A Vote campaign.
Could you share more with us about the initiative and what this experience has been like for you
thus far?
Yes! The More Than A Vote campaign targets certain things—one of them being voter suppression. Being in
Atlanta, we are a repeat offender when it comes to that. For me, it was a no-brainer in the sense of being able to
do something on the ground here in Atlanta, where I tie in some of the More Than A Vote concepts. This
(campaign) is really a platform of activist athletes, so he is giving us a voice. But, I want to take it a step further. I
am going to have a campaign where we educate people because a lot of people are saying go, go, go, go, and
don’t have the tools to make an informed decision. I just want people to be educated when they go to the polls.
You have also shared your passion for supporting HBCUs, shining light on the impact that they have
on communities, and ways that we can empower them. Could you share more about where your
inspiration to continue to give back to communities and work to diversify these spaces comes from?
I grew up in West Virginia, where there wasn’t a lot of programming for minorities—it’s just there wasn’t a lot of
minorities. Thinking about (the) things that I wished were in school, that is what I try to do. Right now I am in
talks with a guy that used to work in aerospace, and I want to throw some clinics because I think a lot of brown
kids don’t get introduced to STEM and different jobs young enough. We typically think (that) to make a lot of
money you need to be an athlete, a doctor, or a lawyer—especially if you are a black or brown kid. That is just
kind of the typical thing we hear. I want to open kids’ minds to STEM jobs, graphic designer jobs, tech jobs,
coding jobs, etc. So I want to have speakers and have kids come in to see (these) different opportunities, and let
them know that these people also make a lot of money. You know, these graphic designers for TV shows are
making $250,000 sometimes—that’s intriguing to kids. When kids just want to make a lot of money, it’s good to
let them know there is more money out there in different professions.
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Throughout this journey of stepping away from the game to focus on giving back to the community, what
are some things you have learned about yourself?
That’s a great question—this is actually the first time I have been asked that. I would say, one of the things that I have
learned about myself is that I am stronger than I thought I was. I used to always shy away from any conflict, any drama.
Making that big jump to just be the first one that sits out for social justice reasons, that was terrifying, but I did it
anyway. That’s what I learned about myself—the fact that even if I am scared, to do it anyway.
What are some pieces of advice that you would give to someone who is interested in pursuing a similar
career path as yours?
I would say, “Be confident.” There are a lot of people out here, a network of athletes and supporters, that want to
support people that want to support the cause. If you do want to speak out and you are scared, look for allies. Look for
people that have already done what you want to do. Look for people online that are talking about the same things that
you are talking about. Find a group, find a team. That’s what my foundation is all about—about finding your team. I think
when we talk about fans as well, and fans wanting sports back, I think a lot of that is because of the sorority and
fraternity that is in the fandom. You know, the comradery of cheering for their team together.
What’s up next! What are some goals that you have for the near future?
I hope a lot of mental expansion—in the sense of just opening up people’s minds. You know, when I have these
conversations, it’s not to point the blame at anyone. I was on a panel and somebody that was watching the panel
submitted a question that said, “How can we support the cause when I feel like people are blaming us for it?” I thought
that was a great question because people do want to support, but they also don’t want to overstep. I think we have to
make a space for people that want to help. People need to understand that this is a “we” problem, this isn’t just a Black
problem—this is a “we,” a “people,” a “humanity" problem. We should welcome all supporters, and I think that that is
where conversations matter. So when I say I want to expand people’s minds, I love when people ask me hard questions.
I want them to ask the questions because there are probably a thousand other people thinking about that exact same
question.
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Capturing unforgettable moments while building
memories that will last a lifetime.
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SHENAY RIVERS

Entertainment Manager | Brooklyn Nets
For Shenay Rivers, the sports world has been a space she has
been immersed in and passionate about since a very young age.
Born and raised in Chicago, Illinois, Shenay remembers spending
her days playing basketball, running track, and dancing growing
up. It was a world that she loved. A space that connected
her like no other. It wasn’t until her time in college though, at
Northern Illinois University (NIU), that she solidified her interest in
pursuing a career in the industry upon graduation. After securing
an internship with the Sports Marketing Department her junior
year, Shenay learned all about event activations, sports
marketing, and game operations. It was only up from there!
After graduating from NIU, Shenay was determined to take the
next step in her career and work for the NBA. From attending
career fairs to connecting with business professionals on
LinkedIn, she was committed to making her dreams a reality.
Suddenly, it was happening. Those opportunities she had
been dreaming about and working towards were unfolding.
Shenay received the opportunity to interview for a position with
the Minnesota Timberwolves. This was the moment she had been
waiting for—the chance to begin her career in the sports industry
and find her way to her dream city, New York. But, the universe
had other plans. Plans that were bigger than she could have
ever imagined. After not obtaining the position in Minnesota,
Shenay took a step back and reflected on her true desires. She
knew that she wanted to live in New York and work for a NBA
team within the entertainment space. Shortly after, she
received an opportunity that would lead her to do just
that. She earned a position to work as an Inside Sales Account
Manager for the Brooklyn Nets. Although this wasn’t the area she
wanted to focus her career in, it was a stepping stone thatwanted
would allow
her to achieve that sooner than she imagined. After
to focus
just 11 months, Shenay was promoted to the Entertainment Coordinator role for the Nets. The rest is history. Currently,
Shenay is the Brooklyn Nets’ Entertainment Manager and has fostered a personal brand that extends well beyond the court.
She recently launched a community platform alongside her boyfriend Dre Martin called "Unite Black Voices"—a support
group that spreads awareness and resources for social and economic progression in the black community—, and has
organized a series of segments such as "Unmute Black Voices"—a platform where they host a solution-based discussion
around understanding and coping with Black trauma. As she continues to strengthen her brand both on and off the court,
Shenay is committed to using her platform to give back and empower communities across the nation and around the world.
You shared that in college you studied Marketing and Business with a minor in Dance, but were very open to
having a sales position upon graduation to get your foot in the door. Could you share more with us about your
mantra and the mentality you maintained throughout those times where you were not receiving the position
you wanted or were getting turned down? How did you remain motivated?
I have always been a person who knew what I wanted, and knew what I would have to do to get it. I can attribute that
(mentality) to my mother—she persevered through everything. Also, being in sports, being a dancer, and being on different
teams, rejection comes a lot. I was able to build up that thick skin. It doesn’t mean it hurts any less, but after I take my moment
to be in my feelings I always tell myself, “Okay, you have two choices: you can let this keep you down or you can take this, and
what you have learned through this rejection to create an opportunity for yourself.” It was really about taking the positive out
of it. For me (it became), “Yes I didn’t get this job, but I got so much out of in terms of the interviewing experience, the
connections with these managers that I could use as resources (to improve), and carry that into the next opportunity.” I also
relied heavily on my faith. I lost sight of where my heart was, but taking the time to regroup, go back, talk to God, and be with
Him, really helped me pick myself back up and continue. I strongly believe in (the mantra), “You change your mindset, you
change your life.” Relying on my experiences, and knowing it is okay to be in your feelings for whatever moment that is—but
leaving it at that moment—, is a mentality I have kept (as well). If you are going to survive and be a role model for someone,
you have to push through. You got to trust your path, trust your process, trust your journey—and those (experiences) were a
part of my story. I was able to be exactly where I wanted to be when it was time for me to be there—to the point where when I
went to Brooklyn, the Minnesota manager was hitting me up like “Dang, I wish I would have hired you.” That was probably the
most gratifying thing because I was like, “You know what, I didn’t give up. I pushed through and I did my thing.”
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You made a great point on the importance of staying
motivated throughout it all. Transitioning into your personal
brand, what are you inspired by? What are some things that
fuel you throughout your journey in sports?
I am a person who, and I am learning this more and more as I am
getting older, wants to just effect change for the better. I have
struggled with like, “Okay how will God use me as a vessel to get
this message out?”—because He uses all of us in different ways.
Through sports, obviously it is entertainment, the unique thing I
have learned (about) why I love what I do is 1) I get to help nurture
home, and 2) I get to watch people and offer support to people
who get to live out their dreams. They get to live (them) out doing
what they love. That is so awesome to watch because I have
watched them work and train really hard, and to be able to support
their growth is so rewarding. A step beyond that, being able to
create memories with people (is inspiring). I have been doing this
for a while now, and sometimes you can get a little jaded because
we take it for granted. It’s like, “Yo, I get to watch live basketball
pretty much on the court 44 times a year, and then if we go to the
playoffs, past that.” I have (also) gotten the opportunity to go to
different arenas just through shared connections to watch teams
play. Knowing that I have that opportunity and experience to be
able to create (those) memories, that is dope. I think one of the
coolest memories for me is (when) my brother, his wife, and my
nieces and nephews came out and I got them tickets to the game.
My nephew got to meet some of the players and get autographs,
and being able to provide that was so cool to me. This is something
we do all the time, but it is just so different and it hits (differently)
when you see people’s faces light up. Having the privilege to do that
is very, very rewarding, and I feel like that—being able to create
memories for people that will last forever—is what keeps me going.
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What has that experience of building your personal brand off the court been like for you?
It’s so funny because I grew up a tomboy, but I also grew up a dancer; and I remember being (told), “You have to wear
makeup”—and I hated it. Like hated it. Obviously because, you know, stage makeup is very different from everyday
makeup, but I just hated the thought of putting myself together. Going from the side of being an athlete and being a
dancer to now (being) behind-the-scenes, as an artist and creative person, you start to miss that. I am also still younger, so
sometimes I used to feel like, “Did I cut my journey prematurely? Did I cut it short before actually even trying to pursue it?”
Then I realized, “Maybe that is just not my path and my journey. I am meant to be behind-the-scenes and nurture talent.”
But, I needed to find an artistic outlet. Oddly enough, the thing that I used to hate is now the thing that brings me joy—
which is doing makeup. It is just so freeing. I get to be creative, and it's a technique tool, an art form. Being able to study
again is so cool, and although it seems so surface, it came at a time where I was so lost and I felt so trapped artistically
and creatively. When I first did my own face of makeup, I looked crazy. I was like, “Nope, I am not going to look crazy like
this again. I am going to learn how to do this and master it.” Through that, I found peace, an outlet, a joy, and a voice. It
went from being, “Oh you know, let me put on some makeup to feel better” to “Oh, okay now I am doing makeup. But
when I take it off, how is my skin? How do I take care of my skin to maintain it? What about my foundation?” Learning that
kind of attributes to life—when your foundation is set, what you build on top of it will thrive. I have learned that through
makeup and skin (care). Through that, taking care of my skin, that made me want to take care of everything else internally.
Like I said earlier, “When you change your mind, you change your life.” I used to be very insecure and I used to try to hide
behind a lot of things, and I didn’t want me putting on makeup to turn into another thing that I hid behind. Through that, I
was able to be confident enough to show myself without makeup. With that came, “Alright, now I am on this new journey
of embracing my natural hair.” Because you know, for us Black women, sometimes we get criticized for it in corporate
environments. It’s so interesting that something that seems so surface became something that is so deep to me now. I
feel like it’s a way to get out a message about self-love and self-care—and I feel like that is what my personal brand is. In
December of 2018, my aunt passed away from breast cancer. She was my mom’s best friend and she was someone who
loved makeup. She loved that. Once that happened I was like, “You know, I want to do something in honor of her:—that is
when I put together my own beauty expo at the Brooklyn Nets.
Wow, that’s amazing! Could you share
more with us about the experience of
organizing your own beauty expo?
Yeah! I started going to Beautycon, I went to
IPSY, and I have gone to all of these different
expos. Once that happened with my aunt, it
really pushed me to want to create my own
personal brand. I hosted it at the Nets in the
thick of the season, on top of my normal job,
and it was a beautiful event. There were a lot of
moving parts. So I worked with a few partners,
with Sephora, and the salon that sponsors
our Brooklynettes—their owner is amazing. She
is so awesome, and she is a person who
believed in me even when I didn’t believe in
myself. I am so appreciative of her, she was so
supportive through the whole process. I worked
with her because I really wanted to do
something in honor of my aunt. I know for
women, you know, when you lose your hair,
your eyebrows, or your breasts, it can feel like
you are not as feminine anymore. I thought
about that and I wanted to provide an
opportunity to take on some survivors and
some who were current patients, and really
pamper them for the day in honor of my aunt. I
partnered with the salon and Sephora, and we had one breast cancer survivor
and one current breast cancer patient. We
partnered
took them and we gave them full makeovers. They were (also) able to share their stories with us, which was so emotional.
That was the moment I realized like,”This is it. This is what I am meant to do.” It was so impactful and so powerful, that the
salon owner gave them complimentary service for the full year. They had their makeup done, their hair done, and then they
put on their outfits, and it was just such a beautiful moment. I am getting emotional about it now, because it was such a
beautiful moment to see these women who have to even fight every day for their life, but yet they were so graceful and so
appreciative of everything. It put things into perspective. That was the first part of it, and then we had the event. We had
about nine or ten vendors come out, I had a couple of panels, and then we did the ceremony for the survivors. We showed
the videos to everyone of their makeovers, and then I honored them with the award that I made in my aunt’s honor. It was
so, so awesome. It was such a powerful day for me.
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What are some pieces of advice that you would give to someone who is interested in entering the sports
industry and pursuing a similar career path?
I would say: networking, putting yourself out there, and picking people’s brains. Again, the sports industry is super small—
so making sure you don’t burn any bridges (is) also important because you never know who you are going to run into.
That’s just in general. Even if you don’t get along with someone, you want to be sure you are amicable and communicate
respectfully. (Also), making sure your work always speaks for itself. I find that sports is an emotional buy, and it creates
memories for people—so I would say, “Always just be genuine.” For someone who is looking to break into (the industry),
internships are so important because it is through that experience that you will make connections—that is how you will be
able to nurture them. I would also say, “Make sure that you know who you are and what your morals are; and make sure
that whatever brand you decide to work for aligns with that.” I think that we often tend to give these companies all the
power, when they need you too. I am not saying go and be arrogant, but know that you have something to offer. I would
also give tips on making sure (people) do their research on pay. Check the market and know what is out there, know what
the standard is so that you can negotiate. I say that because when I came in, I was just so wide-eyed (that) I would take
anything—and a lot of us do that. So if I can give any advice, it would be to: know your worth and know what you bring to
the table. What you are being compensated can look different too. It might not only be a number, but it could also be
incentives, etc. I would also say "Continue to be excited to learn"—if you ever feel so comfortable where you are not
learning anything anymore, that is not what you are supposed to do. So overall, I would say relationships are key, research
is key, knowing who you are and what you bring to the table is key, remembering to be yourself, and never forgetting your
why is key.
Let’s talk about tribes! Could you share with us some tips
that you would give to aspiring sports professionals about
building genuine, authentic relationships with others in the
industry?
Absolutely! It is really important to nurture relationships. The
sports industry is so small, it seems vast, but it is not at all—it is
really small. There are a lot of the same people who work in
positions for a long time, and also people bounce around from
sport to sport. It is really important to be genuine and authentic
about nurturing (those) relationships. You always hear, “It’s not
what you know, it’s who you know.” But then, you take it a step
further and it is really, “Who knows you?” Of course, you have to
be a hard worker and your work should speak for itself, but it does
help in an industry that is so small to know someone. I would say,
it is (also) important to go to networking events and speak to
people—that is really the only way that you can move around and
navigate. That’s why social media is such a big thing, because
people want to talk to other people. People want to learn about
other people, we crave that as humans. I would say to reach out
to people who do what you want to do, and who are where you
want to be. Reach out to them, pick their brains, ask questions. I
know not everyone is always receptive, but I don’t think that that
should ever discourage you from reaching out. I think it is also
important to reach out to people at different stages. I think
oftentimes we always want to reach out to people who are at the
top, and forget about the people who are climbing. Sometimes I
feel like it is beneficial to talk to the people who are climbing,
because they are in it at that moment. They have a hunger, and it
is just (a) different vibe because they are hungry for it. It is just so
different when you are in the trenches and you are in the grind. I
would also say, make sure you (nurture) your personal
relationships. There are people who are in our own personal
network, who we don’t take the time to talk to, and they have so
much knowledge and insight.

Photographs courtesy of Shenay Rivers (@shenayunique)

Reflecting back on your personal journey in the industry, what is a piece of advice that you would give to your
younger self? Why?
If I could give my younger self a piece of advice, it would be to “Know your worth, and do the work of being able to know that.”
You don’t want to just accept anything just because. Again, I have also relied on my faith and trusting that journey, but I made a
lot of mistakes along the way—and everyone will. I think knowledge is power, and the more you equip yourself with that power,
the better off you will be. So I would definitely tell myself, “Young Shenay, make sure you are always doing your research and
make sure you know your worth.” I feel like that is something that can really change your path.
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SHEA DAWSON

Director of Athlete & Community Relations
| Overtime
Growing up in San Diego, California, Shea Dawson
remembers going to her neighborhood YMCA every day after
school to play basketball with her younger brother Malcolm.
After joining the San Diego Cougars—an all-boys AAU team—,
Shea discovered her true love for the game as well as her
passion for serving as a support system to those around her.
Little did she know, but this was only the beginning.
During her time in high school, Shea was recognized as
someone who was always genuinely interested in everyone’s
well-being, was committed to empowering others to be their
best selves, and would be there for anyone whenever they
needed a shoulder to lean on. As her time in high school
came to an end, she was excited for the next chapter in her
life—college. After receiving an athletic scholarship to play
basketball at the collegiate level, Shea was ecstatic. She was
not only going to continue to play the game that she loved
dearly, but she had the opportunity to do that while pursuing
a postsecondary education. But suddenly, everything
changed. In an instant, the years and years of hard work and
sacrifice on the court seemed to have been in vain after she
received the news that she had not passed her SAT exam,
and thus could not attend her university. This was not going
to stop her though. She refused to allow this minor
setback to become the last chapter to her story. It was
then when Shea decided to attend a junior college in Orange
County, and solidify her education. After graduating from
JUCO, she went on to earn her Bachelor’s degree in Sports
Management from Robert Morris University in Pittsburgh, and
embarked on a series of internships that would lead her back to
emher ultimate goal of helping athletes navigate through their
careers. From working in Basketball Operations with Five-Star Basketball to Game Operations with the NBA Summer League,
Shea continued to work towards learning the ins and outs of the industry. She wanted to discover the best ways to serve as a
support system for up-and-coming athletes. After just two seasons working in the NBA Summer League, Shea received the
opportunity to be the Manager of Player Programs & Team Services for the Philadelphia 76ers. She hasn’t stopped leaving
her mark in the industry since! Shea currently works with Overtime as the Director Of Athlete & Community Relations,
and has also established her own brand in the industry through The Shea Dawson Experience—a platform that reflects her
continuous commitment to providing the best possible human experience to others through her work, communication, and
efforts.
Take us through that time where you immersed yourself in the behind-the-scenes side of the industry. How did
you get started learning about the best ways to support young athletes in their transition from high school to
college, or even from college into the league?
I ended up getting a really cool internship with Five Star Basketball, and they held their camps at my university—Robert
Morris University in Pittsburgh. So I met the founders, Will and Leigh Alan Klein and Howard Garfinkel, who are legends in the
New York basketball history books, and Tom Konchalski, Tony Bergeron, and all of these other guys. They taught me the
game. They basically said, “This is how it works.” All of the coaches that coach in college now, worked with me at those camps.
So I started to learn (about) what the pipeline looked like—how you get kids in there at a young age, the coaches are
developing relationships with them so that when they go back to their respective states and schools they already had
relationships with those coaches from camp, how they would get the kids in college, and then to the NBA, etc.—I just saw the
whole cycle there. I was (working) behind-the-scenes. I was putting the rosters together, I was running to Kinkos, I was driving
to the airport, I was scheduling one-on-one sessions with different coaches and players, I was picking up all of the stuff
afterwards, I was just doing all of that stuff. I got to move into spaces and be in rooms that I probably would have never been
invited in had I been a coach or somebody actually teaching the game. That is where it started. I learned basketball
operations is what I wanted to do, so I did that for every camp across the nation, literally. I did the Pangos All-American Camp
in Los Angeles—that is where I met a lot of the NBA kids that I know today—, and developed those relationships early on
when they were figuring out their journey. I got to see who was advising them, what roles their parents played, I got to see
how coming to those camps and getting exposure helped their college prospects, and then their draft shocks. Me moving in
those spaces connected me to all those people, which was pretty dope.
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Prior to working with Overtime, you worked with the NBA. What has this journey been like for you?
How did you navigate through the industry and discover your interest in working for the NBA?
It has been a really beautiful process. I would have to say to anybody reading this, “Have patience.” You have to
let the universe decide, and you have to let the universe push you in different directions. But my intentions, my
intention for what I’ve always wanted to do was to help people—to service them and to get into the spaces and
find out the information that is most helpful to them as they navigate those journeys. That has always been my
intention, and that intention has let people know that I am not trying to get anything from them. I am trying to
help. If I help them, they help me. (By) helping each other, and not taking advantage of them, that is kind of how
I built my solid foundation, my solid network of friends—who are also shakers and movers in the industry. So I
was coaching high school at the time, and I thought I wanted to coach college because that is the normal
progression. That was just the conformed way—I coach high school, the next step is college. Although the
camps in the summer were the most valuable, they didn’t pay me throughout the year so I had to figure out a
way to help people—which was my intention—, and that was obviously (through) coaching. I was coaching girls,
but because I (was) working in men’s basketball in the summer, I didn’t have any stake in the women’s
basketball scene because I didn’t recruit. I wouldn’t be able to recruit girls because I didn’t know a lot of them. I
knew my team and I knew the girls who played them, but I wasn’t in on that scene—I was on the boys side.
That’s when I said, “Oh Shea, okay your connections are going to work for you on the men’s side. But also, your
goal is to help these young men anyway because girls naturally, we figure it out. We know what we are doing,
and we have more opportunities and more things to do once our basketball season is over.” I kind of felt like
helping women become women—learning about their sexuality, learning about being a woman and what that
means in the world, how you can use your voice, and all of that—that is what I loved about coaching. But, I
loved (that) more on the mentor side. So I said, “I want to do that for the men’s (side), because that is where my
connections are. This is what my intention is—to help these young, Black men figure it out.” I had a brother that
I helped through the process as well. I saw what I did for my brother in terms of: he needed something, I was
there. He needed me to research (something), I was researching it. He had that resource, and that helped him
navigate those things. I knew a lot of people weren’t doing that. I knew they weren’t doing that because they
see dollar signs—so that’s why I inserted myself into that space. Once I did that and I stopped trying to do the
college thing, I got the NBA Summer League internship. Once I got the internship, I knew it was over from
there. I was like, “I am in here. All I needed was an opportunity, and I got my opportunity.”
That's awesome! Could you share
more with us about your “Year of
Yes”? What was your inspiration
behind embarking on that journey?
I think because I won a lot at my high
school I was like, “What else is there for
me to do?” I guess I had met this level of
success that I knew like, “Okay, well
what’s next? I got more in me. I know my
intention is to help, and the summers
aren’t enough. I need to do something
more on a larger scale. How am I going
to get there?” I realized that I was
blocking my blessings. I caught myself
making excuses on why I couldn’t do
stuff. I knew, “You can’t evolve in life if
you don’t get out there, you don’t
explore, you don’t show up, (and) you
don’t go to events. You shouldn’t make
an excuse not to go anywhere, just
because you are going by yourself. You
going to
are going to meet people there, that is the whole point—to be aroundare
people.”
I think just realizing that I was
holding myself back, (inspired my “Year of Yes”). If I just stayed in the high school (space) and only won state
championships, I just felt like I was doing a disservice to what I could offer in terms of my personality and how
much I care about people.
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Transitioning into your brand, how did you get started building your personal brand?
I think it goes back to my intentions. I keep saying intentions because that is what guides me, that is what directs my
path. It also gives me faith in myself to continue to evolve, try different things, and be a disruptor. I consider myself
somebody who doesn't conform all the time. I am not saying I don’t conform sometimes, when I like to, but most of the
time if I have questions about it I am going to do it my own way. I am going to do it the Shea way. It’s almost like you
listen to the world and hear what they say about you. You know how people say, “Don’t pay attention to what they say
about you.” But it’s like, “If it keeps coming up, you have to listen to it in some way, shape, or form. That’s either to
embrace what it is or to change what it is.” It was positive (for me). The universe was saying my calling was to help
people, to always make sure to check on people, and be that person. I like to consider myself an impact, just listening
to the universe and projecting that. My friend one day told me, “Shea, how do you know everybody and how does
everybody love you?” And I said, “Because I love everybody. Even when they don’t love me, they just don’t love me yet.
They might not know enough about me.” Then my friend said, “You know what, that is the Shea Dawson Experience.” I
was like, “Damn, I never thought about it like that.” Eventually my friend Nissa Coates, who is (also) my business
manager, was the one who basically gave a name to what I have been able to do over my entire life—just building this
network of love around the people that are coming into my circle and who know me. That is how my personal brand
really came about, she gave it the name and I endorsed it. The Shea Dawson Experience is essentially my intention, my
goal to be the best possible person, and give you the best possible human experience that you can have. It’s just
always (about) committing to not doing things on my terms and not judging you from my experiences, but listening to
you. Even on my Overtime Shea things, that is how I approach my athletes—that is how they understand that I love
them and I cheer for them. (The Shea Dawson Experience) is my goal and my promise to you that I am committed to
being the best possible person I can be in your life, and that I am not going to take advantage of you or do anything to
hurt you intentionally.
Could you share more with us about that experience of
balancing both your full-time work with Overtime and
building your personal brand with The Shea Dawson
Experience?
It is actually intertwined which is dope. I am the Director of Athlete
& Community Relations at Overtime. So athletes, they need love
(and) I give love; and communities, they need love (and) I give love.
Overtime hired me to do The Shea Dawson Experience, they hired
me to be myself—and that is to talk to the community, engage in
the community, show up for them, be the advocate of these
athletes, go and talk to the parents, find resources for the parents
that we work with, and just really do what I have been doing my
whole life. It is just doing it (now) with Overtime as my ally, and that
is what has been so beautiful about it. Overtime has basically said,
“Shea, be you. Make sure everybody is treated fairly, make sure
everybody has what they need. If they don’t have what they need,
we have to figure out how we can do it. If not, we’ll just have to be
really honest and say ‘That’s not something that we do. We can try
to figure it out for you and be supportive of it’.” I would definitely
say they are (both) intertwined—Overtime Shea is The Shea
Dawson Experience.

Photographs courtesy of Shea Dawson (@overtimeshea)

Looking back on your own personal journey in the industry, what is a piece of advice that you would give to
your younger self? Why?
Man, that’s hard. I would say to (my younger self), “Do not reject what the universe is giving you. Don’t try to make your
own plans. Have an idea, but don’t say ‘no I don’t do that’ or ‘no that’s not for me, I want to do something else’.”
Everything is a stepping stone. Every little experience adds to the next experience, and you never know who you can
meet. I think in the beginning of my journey, I kind of thought I was going to go straight from high school into college. In
reality, when I just listened to the universe, I went from high school to the NBA. I did that because I had made that
decision to say “yes,” and not be so nit-picky about how I got there and what jobs I did. I would scrub the court, I would
drive people home from basketball camps, and just do things away from the action. Even with that, driving people, I met
so many wonderful and powerful people by just talking to them in the car. A lot of people say, “No, I want to stay in the
gym where all of these athletes are. If you drive people to the airport, you're going to be away from the action. You
know, everybody wants to be in the action.” Through this (experience), I also learned to take the road less traveled on—
take those car rides and drive those people around. That is metaphorically too, just seeing what everyone else is doing
and then doing the opposite, that (mantra) is what kind of helped me.
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JINEEN WILLIAMS
Creative Director | D.A.H Designs

For Jineen Williams, sports photography was a world that
merged her love for the game of basketball and passion for
storytelling. As a basketball player growing up, Jineen still
remembers designing graphics and editing photos to
promote games, share with her friends, and tap into her
creative side. After graduating from college, she discovered
her true interest in pursuing a career in photography,
videography, and graphic design. It was during this time that
Jineen and her best friend, Brandon Green, founded their
company DAH Design & Photography. It was only up from
there! After moving to California in 2013, Jineen continued to
work on her craft and strengthen her skills in photography
and videography. Throughout this time, she knew she wanted
to get back to the game she loved—she wanted to
incorporate her creativity into the basketball world. Shortly
after reaching out to a new AAU team in the Orange County
area, Jineen and Brandon embarked on a journey of creating
digital content for the organization over their spring and
summer seasons. An opportunity which would lead them to
travel to Bigfoot Hoops—a premier basketball tournament in
Las Vegas—, and photograph some of the nation's top
athletes. She hasn’t looked back since. From covering an
array of basketball tournaments, workouts, and games to
collaborating with some of the industry’s leading brands—
Nike, Jumpman, Adidas, Bleacher Report, and Ballislife—,
Jineen has continued to push the envelope in storytelling
through her innovative approach to content creation within
Photographs courtesy of Jineen Williams (@therealjaywill)
the industry.
When was that moment when you decided to take that leap of faith and make the big move to California
to pursue photography, videography, and graphic design full-time?
We moved in 2013. I graduated (from) college in 2011 and ended up moving back home to Wisconsin. I just felt like I
was super depressed, there wasn’t a lot going on there, I wasn’t playing basketball—it just felt like I needed a change of
scenery. I remembered being in school and having traveled out to the San Francisco and Oakland area and just being
like, “Man, I really love the energy out in Cali.” Even the few days that we were here, I just felt like it was somewhere I
needed to be—so me and my best friend put a plan in place. We made that leap and didn’t know anyone. It was
probably about five or six of us who moved at the time, but we just decided to get up and go. As far as doing it fulltime, I think I made the full-time transition last July. Everything that I had been doing up until July was all kind of parttime—when I had some time around my normal work schedule. I ended up being on leave from work just because the
work that I was doing was too much on my back. I just felt like instead of going back to work and potentially reinjuring
my back, I wanted to pursue (my dreams) full-time. I got up, made myself uncomfortable, and focused on where I could
go with this photography and videography thing.
After you made that jump to be a full-time creative, you became a full-time entrepreneur as well. What
has that process been like? What have been some of the challenges that you have faced along the way?
I think the biggest challenge was slowing down. We had been doing our business stuff kind of on and off, and not
holistically understanding business. We were functioning with the business, but on the back end, we just didn’t know
everything that we needed to know about business and stuff like that. When I made the transition of jumping in fulltime, I was being booked for stuff almost every other weekend and traveling, so I really didn’t have the time to slow
down—you know, make sure I was taking care of me as a person, we were handling our business stuff, we were
focusing on continuing to update our website, and just all of these little things that mattered. We were so busy and
booked that we were not really taking the time to focus on them. Now that everything has slowed down, we (have)
been able to really take a step back and look at everything holistically.
THE BALLERS MAGAZINE | 18

BUSINESS ALL-STARS - JINEEN WILLIAMS
Throughout this journey, where does your inspiration come from? What are some things that continue to
motivate you to not only create content that is authentic, but also use the power storytelling to connect
with people?
My biggest source of inspiration comes from film. The way that I shoot content, and the way that I try to share my
content is in a way that tells a story. I really don’t enjoy content creating with no purpose, so I try to look at the bigger
picture and find out what the end goal is—whether it is a workout or a game. I try to really do stuff that adds value.
Obviously because I am in the high school space a little bit with Ballislife and Bleacher Report, you get that raw
highlight kind of feel. The stuff that I truly enjoy (though) is the storytelling and the power of getting to know people’s
experiences. Also, the fact that we didn’t have that coming up inspires me. A lot of my inspiration comes from not
really having that for myself, especially as a female athlete. I didn’t have a lot of people that looked like me that told
their stories via digital media or magazines. NBA players probably had that often, but not much for us as women.
Growing up, I never wanted to go to the WNBA because I didn’t have a lot of people around me being able to say, “This
is what their experiences are like” or “Hey, this is the league that you guys want to go to. Here are our top WNBA
athletes, this is who you should look up to.” So being able to share these athletes’ stories now as they come up and
grow—whether it’s high school, college, or even pros now—is inspiring (to me). Just being able to give athletes a voice
through storytelling (motivates me).
You mentioned the opportunities that the people you have
met along the way have provided you with throughout your
journey. Could you share a little bit more about your
experience building that network? What are some tips that
you would give to someone who is looking to build that tribe?
I think the biggest thing is obviously, the fact that I played basketball—
that in itself attracts a certain demographic of people. When you are
in this space, or any space for that matter, people can sense when
you are not genuine or into it. This is something that you are
passionate about. As a creative, a lot of times you may just be
technically good—you may be really good with video editing or
photoshop or whatever it is that you are in—, but if you didn’t play
people can sense that. A lot of times, when I am in the gym, people
know first and foremost that I have a basketball mind. I think the
second thing is being genuine. I don’t ask people for anything. Every
opportunity that has come into my space has all been, to me, the law
of attraction—just the power of energy. Personally, I have gotten as
far as I have gotten just being genuine, being real with people, and
being around for the relationship and not for what they can do for
me. I have been around for the sport and not for clickbait. If you look
at the content that I also share, I share everything. I share the kid
working on his game that may not be as good all the way up to the
top athlete. When I do that, it lets people know that I care about the
work and not necessarily about how many likes of views something is
going to get. I genuinely care about the sport, and I think that is what
has attracted me to a lot of people.
Reflecting back on your personal journey in the industry, what is a piece of advice that you would give to
your younger self? Why?
I would tell my younger self, “Seek more knowledge.” I think that when I was younger, I just kind of went with the flow
of things a little bit more because I didn’t know what I didn’t know. I think now being in this space, I would have tried to
be a little bit more forward-thinking and not be afraid to be that way. Now, a lot of the things that I have manifested
and thought about have happened. I would tell my younger self back then, “Take more risks on going out and getting
what you think you deserve. Try to attack your future instead of waiting and hoping that people are going to help you.”
When I was younger, I thought I would get a lot more help with things. That is not a real thing—I mean, you have a
select few that reach out and want to make sure you are good, but the majority of the work that you will do in your life
will come from things that you have initiated on your own. Back then, I didn’t understand that. I just expected people
to help me. You know people are busy, they have their own stuff going on, and are so consumed in handling their own
business that they can only help you get so far—it needs to stem from you.
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RACHEL CHRISTINE
Public Relations | NBA & WNBA

Photographs courtesy of Rachel Christine (@raechristine)

Ever since she was five years old, Rachel Christine knew she wanted
to work specifically in sports. From her dad and brother playing
basketball in college to her uncles playing at Proviso West—one of
the basketball powerhouses in the Chicagoland area—, Rachel has
been surrounded by the world of sports from a very young age.
Initially, Rachel was interested in pursuing a career in sports
journalism after growing up watching Real Sports with Bryant Gumbel
since the age of seven. Fast-forward to her time in college, Rachel
pursued a degree in Sports Broadcast Journalism at the University of
Missouri. During this time, she discovered her passion for the human
interest stories behind the actual players and brands in the industry.
After interning in the Strategic Communications Department, Rachel
solidified her interest in the business side of sports and transferred
to the communications discipline. After graduating from college, she
began her journey in the industry doing public relations for NBC
Sports within their action sports property, and then transitioned to
the nonprofit space with United Way in St. Louis—where she
achieved a series of accolades that would lead her to rediscover her
passion for writing and storytelling. Before she knew it, she was
contacted with an opportunity to work in the NBA. She was closer
and closer to her dream job—one that would combine her passions
for writing and the human interest stories. Upon starting in the
organization as a Fan Relations Writer—where she would be
responsible for answering fan mail, Rachel continued to embrace
every opportunity to grow and highlight her skills in the space. After a
year in this role, she received the opportunity to transition into her
current PR role—one that focuses on Diversity & Inclusion,
Marketing, and Social Responsibility.

Could you share more with us about your role in the Diversity & Inclusion space? What does your world look like
and what are some things that people can expect if they are interested in pursuing a similar role?
Some of the things that I am involved in is a lot of executive media training—that is pretty much across the board with all of
the PR that we do. Part of the practice in public relations is making sure that the people that we work with are empowered
and are knowledgeable. Also, it is having to read a lot of news. I consume so many different pieces of news throughout the
day because you truly have to be knowledgeable about the things that you are writing about, and the things that your brand
or your company is getting involved in. A lot of times, internal business partners will ask for advice or our thoughts on
different initiatives. You just have to be able to know a little bit about everything because you are essentially the first and last
line of defense for the company. In terms of getting more specific into marketing, it is really about following industry trends.
You have to really know what other brands that are within your competitive space are doing—having that sense of awareness
and emotional IQ through it all is key.
Transitioning into your brand, what was the biggest challenge that you personally faced when you entered the
sports industry? How did you overcome it?
I think the biggest challenge was not being afraid to speak up, but knowing how to listen. I think for my brand at least, the
essential moment when I figured out that was a key to me really not just occupying the space, but taking it up in a meaningful
way when I am at the table with other people who might be higher ranking than me, was when my superior at State Farm
gave me a powerful piece of advice. She said, “I want you to know that you are extremely intelligent and I know that you have
valuable things to say. But, you need to learn how to listen. You need to listen, listen, and listen—and when you think about
speaking, listen again.” I can honestly say that that piece of advice was so key. Some people might think that when there is an
uncomfortable silence, you have to fill it with words. You don’t. It then gets to a point where people know that when you
speak, you actually have something of value to say—you aren’t saying it just to say it. I think learning that for my brand at a
very, very early stage in my career has been crucial. Transitioning into working in the NBA, I realized I loved the game of
basketball but I had a lot to learn when it came to the actual execution of the sport. I found myself having to just listen, listen,
and listen—and then before I thought about speaking, listening some more. For me, it was really important to feel like I was
not just speaking to be heard, but speaking to add value to the conversation.
THE BALLERS MAGAZINE | 20

BUSINESS ALL-STARS - RACHEL CHRISTINE
You mentioned the impact building your tribe in the industry has had on your journey. Could you share
more with us about your experience building up your network in the industry? What are some tips that
you would give someone who is looking to build their network?
Number One, going to events. I will say this, it is important to be a part of Women in Sports and Events and
ColorComm—those are the tools that I had to find on my own with a lot of research. Building relationships is about
giving face-time. Whether that’s offering to take somebody out to coffee or showing up to an event even though you
are really tired after a long day of work, you have to be willing to do the things that other people necessarily won’t—
that is how you get the results that other people won’t get. Number Two, utilizing LinkedIn. LinkedIn is your best
friend. Too many people don’t take LinkedIn seriously as a tool for growing their network. Look for people who are
in the mid-level of their career—Senior Managers, Managers, Directors—because those people are in an area where
they can really help pour back into you. They have learned something, and are not too far removed (to) the point
where they might not understand the struggles of people who are just starting out. Also, don’t just spam them—
send a nice email and introduce yourself. You have to do PR for your brand. That brings me to Number Three, which
is, “Try to align yourself with a mentor that you genuinely connect with, and ask them for resources to get you
further connected.” A lot of the different things that are available are secret, or need to know, or members only. It is
important that you align yourself with people who you admire, and who will also be an advocate for you when you
are not in the room.

"I think the best piece of
advice, especially for many of
us that are anxiety-ridden, is:
“It’s going to be okay.” Don’t
stress, and only concern
yourself with things that are
in your control. Control your
controllables and everything
else will fall in line."
- Rachel on a piece of advice she
would give to her younger self.

Looking back on your own personal journey in the industry, what is a piece of advice that you would
give to your younger self? Why?
I would tell my younger self, “Everything is going to be okay.” I think I spent entirely too much of my 20s stressing
over reactions or outcomes of things that I couldn’t control. I would tell my younger self, “Don’t spend your evening
stressing over this email. It’s not going to matter (in the long run). Everything is going to work out.” Even when I went
through that period where I was laid off, that was essentially in my young mind, “the worst-case scenario.” Worstcase scenario happened to me, and I turned out not just okay, but even better than before. I think the best piece of
advice, especially for many of us that are anxiety-ridden, is: “It’s going to be okay.” Don’t stress, and only concern
yourself with things that are in your control. Control your controllables and everything else will fall in line.
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NIKKI BOUTTE

Photographer | Creative NLB
Sports photography was a space that Nikki Boutte
discovered in a fascinating way. During her time in college,
where she pursued a bachelor’s degree in graphic design,
Nikki had the opportunity to take a photography class that
heightened her love for visual content creation. From the art
of storytelling to the technique that went into capturing
moments, she was intrigued by the ability to freely create
with photography. Shortly after graduating in 2013, Nikki
decided to officially start her journey in photography and
explore opportunities to strengthen her skills and develop
her style in this creative field. Throughout this process, she
wanted to combine her passions for basketball and
photography, and share the stories of fellow athletes in the
industry. After attending the Drew League during the
summers to support her friends, Nikki started taking pictures
and developing her skills in sports photography throughout
the basketball runs. From there, she began to foster her
brand in sports while also developing her platform within the
entertainment industry. From social events to musical
performances, Nikki continued to challenge herself in the
creative space of photography. Through her unique style and
passion for storytelling, she has created and captured
powerful, lifelong moments with some of the industry’s most
legendary individuals.

When you started building your personal brand, what was the biggest challenge that you encountered
early on? How did you work to overcome it?
That’s a really good question! The Drew League was easier because I knew everybody. I was blessed to already know
a lot of people there. My quality wasn’t the greatest then, but that was okay. The challenge was when I went outside
of basketball. That summer, I was still fresh out of college, and my friend—who was a club promoter—was
promoting different parties. I decided to go that route too and test what it was like taking pictures in the nightclub,
and at a party (scene). There, I had to reach out to mutual guy friends or people I didn’t know to ask about
opportunities in this (space). I still had my shy habits, but that was when I had to open up more and ask—that really
started opening up more doors for me on the entertainment side because I was meeting DJs, promoters, and event
organizers. The biggest challenge for me was asking people to take pictures at events, but I definitely got better
along the way. I think what helped me (overcome that challenge) was continuing to network with people, which
helped build up my confidence.
You touched on a great point, networking. Could you share more with us about the importance of not
only meeting and “networking” with people, but actually building authentic relationships with them?
Yes, that is very important. A lot of people try to figure out how they can get people to invite them out to events, but
I think relationships are important first (and) foremost. Every relationship that I have developed with people is
definitely genuine. Like you said, if you are authentic and are yourself, people are going to see that. Of course, not
everybody is going to be authentic and genuine, and that’s okay, but as long as you stay that way the right people
will see that. You never know how many doors can open for you. There are so many different people that I can think
of now who have helped meet that other person or just develop relationships. It is important to definitely be
professional, keep working hard, and stay dedicated, but respecting those relationships is key. Whether it is an NBA
player or a music artist or promoter or whoever it is, you just want to make sure you have a good, authentic
relationship with them.
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What are you inspired by? What are some things that fuel you
to continue creating unique content to share with others?
I definitely want people to be inspired by my work—whether you are a
photographer or not. Just creating something for the culture that is
touching to people (fuels me). That is what I feel like photography is to
me—capturing lifetime moments that can last forever and people can
reflect on. For me, my biggest inspiration right now is Nipsey Hussle
and Kobe Bryant. I got an opportunity to meet both of them, and just
having those moments with them means so much to me. Being from
LA, it means even more because they are both LA role models. So just
being able to post pictures of them alone, and people all over the
world are touched, inspires me. I don’t care for a bunch of likes for
me, as long as it touches and inspires them to keep going, that is what
matters to me. Whether it is personal family photos or birthday
parties, when people can smile at my work, are touched by my photos,
and remember me as a photographer, that is touching to me—it is a
blessing.
What are some pieces of advice that you would give to
someone who is interested in pursuing a similar career path
and go into professional photography?
I would say, “Make sure you are really passionate about it.” It is
important to not just do this for likes or because you want to be at
these events, but because you really love what you do. That is for
anything that you do. With photography specifically, make sure you
love to take pictures and capture moments of whatever genre of
photography that you are doing. That passion is what brings the art
and authenticity side of it—those are the things that matter and make
something special.
Do you remember your Aha moment? That moment when you
realized, “Okay yes, this is what I am meant to do. This is the
space where I want to be.”
Yes! I definitely remember that moment. It was the Summer of 2017. I
went to the Rico Hines runs in UCLA, again, because of Bobby Brown
—who opened that connection for me. He would go up there and
work out with Rico. But, that summer of 2017 more NBA players
started to come. I was still working my other part-time job (during) that
time. I was doing that, and then going up to UCLA in the summertime
to shoot Bobby and the runs. I originally started photographing the
runs in 2015, but in the summer of 2017, it was like Carmelo Anthony,
DeMar DeRozan, Kyrie Irving, Lou Williams, just more and more NBA
players. It was a moment where I was like, “If I leave my part-time job, I
will be able to be up here more. This is my opportunity to start really
building my platform in photography.” I will never forget that moment.
I just felt so much happiness that summer. It was then that I had that
moment of, “Okay, I have to quit this (part-time job). If this is what you
love to do Nikki, you have to take that leap of faith.” So that summer, I
decided to quit my job and just go full throttle with this. For three
years now, I haven’t had any other job, just strictly photography and
videography. It definitely was an up and down roller coaster, but that
moment right there (in Summer 2017) was when I was like, “Yeah, it’s
time to just really focus on this now. It’s GO time.”

Photographs courtesy of Nikki Boutte (@creativenlb5)

“Just creating something
for the culture that is
touching to people (fuels
me). That is what I feel
like photography is to
me—capturing lifetime
moments that can last
forever and people can
reflect on."
- Nikki on her sources of
inspiration throughout this
journey.
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THE POWER
OF THE MIND
WRITE THEM DOWN.
Make a list of your goals for the next 30 days. What
are some things that you want to achieve both
personally and professionally in the next month? What
are some ways you will begin implementing
habits/behaviors that will inch you closer to that goal?

ENVISION THEM.
Read your list daily. Think about them throughout your
day. How will achieving those goals make you feel?
What will you see? Where will you be? Who will you be
with? Think about your goals as if you are living them.
Think. Believe. Achieve.

MANIFEST THEM.
Speak about your goals in present tense. It's not
about "wanting" for them to happen, but about
"making" them happen. The universe is already
planning how it will get you to where you want to go.
Keep speaking about them as if you have already
achieved them. They are already yours, believe that!

"IF YOU CAN BELIEVE IT, YOU CAN SEE IT."
- Les Brown
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Sky's the limit, keep ballin'.

@THEBALLERSMAGAZINE

THEBALLERSMAGAZINE@GMAIL.COM

