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Editor's Note
The Ballers Magazine is a digital magazine dedicated
to shining light on amazing people in sports that are
inspiring the next generation.
Through a series of in-depth, exclusive interviews,
this magazine will bring you along the journey to
success of the industry's most incredible athletes and
business professionals. From sports to business to
motivation, we are committed to sharing stories that
encourage you to seek greatness. Whether you are a
sports enthusiast or are looking to enter the sports
industry, we are excited to provide this platform
for you to connect with these sports all-stars.
Connect with us at
@TheBallersMagazine on
Instagram or send us an email,
and let us know who you would
like to see featured on our
forthcoming issues.

Sky's the limit,
keep ballin'.

SOFI DUMONT
Editor-in-Chief | @sofidumont

SPORTS - NATISHA HIEDEMAN

Defy the
the Odds,
Odds,
Defy
Then Run
Run It
It Up
Up
Then
WNBA star Natisha Hiedeman reflects on her journey in
basketball, first year in the league, and more.

In the last round though, right
when she thought she had
clinched a seat in roster, she was
cut from the team. The journey
continues...Test #2. A few weeks
later, Natisha was signed by the
Atlanta Dream. Not only had she
obtained a spot on the team’s
roster, but it seemed as if she was
going to get the opportunity to
live out her dream of playing in
the league. If you think the
journey ends here...think again!
Two weeks after being signed, she
was cut from the team.
Test #3.
About halfway through the WNBA
season, Connecticut gave Natisha
a call with the opportunity to
come back and play with the
team. She ended up playing as
the backup point guard for the
Sun during the remainder of the
regular season and in the WNBA
Finals. What a time!

Photograph courtesy of Natisha Hiedeman (@t_spoon_5)

Drafted as the 18th pick in the 2019 WNBA Draft to the Minnesota
Lynx, Natisha Hiedeman had achieved her lifelong dream of playing
professional basketball at the age of 22. For this Green Bay,
Wisconsin native, accomplishing this dream was the culmination of
years of hard work and an incredible four-year collegiate journey at
Marquette University. In reality though, this accolade was the
beginning of a new chapter in her life that would test her resiliency,
passion, and commitment to playing basketball professionally.
Within five minutes of being drafted to the Lynx, Natisha received the
news that she had been traded. It was at this moment when her
journey in the WNBA truly began...Test #1. After being traded to the
Connecticut Sun, Natisha had a few weeks to prepare for the team’s
training camp. A camp that provided the opportunity to earn a spot
on the Sun’s 12-seat roster. The chance to finally make her dreams of
playing in the WNBA a reality.

Not only did Natisha get the
experience of playing in the
WNBA after being cut twice, but
she also obtained the chance to
play in the league’s biggest stage
—the WNBA Finals. Since then,
she has played in Sweden and
just recently signed another
contract with the Connecticut Sun
for
the
upcoming
season.
Although her journey to stardom
has not been easy, Natisha prides
herself on her work ethic,
patience, and persistence. She
treasures all the adversity she has
encountered along the way as
these experiences have not only
strengthened her commitment to
continuous growth, but have also
added undeniable value to her
journey to success.
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What was the mental/emotional process like after being cut from
the team?

SPORTS

Graduating college just being drafted, you kind of think like, “Oh I'm
drafted, I made it.” But that's not the case at all. Every WNBA team has
a training camp and basically the training camp is a trial to see if you
are going to make the team or not. I was the last person to get cut
from the roster of 12 players. Just my emotions after being cut, it kind
of crushed me a little bit. I didn't really know what I was going to do
next, what I was going to do the whole summer, or if basketball was
even going to be a thing anymore. But I just knew that you can't let
one setback determine your whole outlook on everything. I used that
mindset to get better and make myself better on the court. You know,
just worked on my weaknesses and took what the coaches said that I
needed to do better to be able to be in the WNBA. I really used being
“cut” as motivation. In the end, they brought me back and I think they
just saw that my determination and my motivation were there. I just
learned (throughout this journey) to accept failure. Not every failure
has to be a complete negative, it can maybe set you back for a little bit
but make you go in the right direction.

Photograph courtesy of Natisha Hiedeman (@t_spoon_5)

What do you think has been your
biggest personal accomplishment
in the WNBA thus far?

Photograph courtesy of Natisha Hiedeman (@t_spoon_5)

What is the fondest memory that you have playing in the league
thus far?
My fondest memory is when we beat the LA (Sparks) at Los Angeles to
be in the finals. Just that moment of celebrating on the court with my
teammates after the game and in the locker room after the game, it
was just a celebration. We were in the finals, I couldn’t even believe it. I
think after the game, everybody was celebrating, and I was just sitting
there still shocked like “Wow...I just got cut twice, and I’m back, and
we’re going to the finals. Like this is crazy! This is literally crazy!” I
feel like that’s the funnest story, I was cut twice and I had to overcome
that. I’m not really ashamed to say that I was cut because that’s just
the fondest moment...the journey. And then when we beat LA and we
knew we were going to the finals, the celebration was just crazy. That
was the best moment.

I think going from college, you know
again, playing 35+ minutes a game
then coming to Connecticut and not
having as much of a role on the
court, I think that me being the
energetic cheerleader supporting
my teammates was what I learned
about myself as an individual. I am
able to do both and I appreciate
both of the roles. When I am on the
court, I am the little energy off the
bench. When I can come off the
bench, I know I’m going to bring the
energy, the intensity, and I’m going
to be there for the team. When I’m
not playing (on the court), I’m
hyping everybody up, I’m cheering
everybody on. I feel like that just
really taught me to be a team
player.
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SPORTS
If you could give a piece of advice to your younger self, what
would it be and why?
If I could give myself advice looking back, I would just say “Always
believe in yourself.” If you lack self-confidence and you don’t believe
in yourself, you are never going to be able to achieve anything that
you could potentially achieve. I think that having the most
confidence in yourself (is important). If you’re confident, others
around you will be confident in you.

What does basketball mean to you? Why is this sport so
special?
For me, growing up, I didn’t really know what direction I was going
to go in. Basketball kind of became an outlet for me, I think it kept
me on the right path and now it's my job. Growing up, it was always
my passion, it was so fun for me, and it still is. I love it. Basketball
means everything to me. It has kept me on the right path, it has
made me successful, and I think it is going to allow me to give back
to others.

What inspires you? What are you fueled by throughout your
basketball journey?
Where I was born and raised, Green Bay, Wisconsin, I had a lot of
support from not only my parents, but friends, family, and just the
community in general. I just feel like you can never, no matter how
successful you become, forget where you came from. For me, one
day being able to put on camps and give back to the community is
one of my main goals. I love where I’m from. I respect the people
here so much, and I don’t think that I’m where I’m at today just
because of myself. I think that it has to do a lot with the people
around me.

"You can
never, no
matter how
successful
you become,
forget where
you came
from."
— Natisha on the
importance of giving back to
her community.

What’s up next? Tell us about any upcoming projects or goals
that you're working towards on and off-the court.
In terms of upcoming, basketball-related goals, I just want to keep
on perfecting my craft and keep getting better. Always getting shots
up. Ball-handling. One of the main things that I want to work on,
with me being smaller height- and weight-wise, is just getting
stronger and gaining strength on the court. Off the court, you know,
I like having fun. I like to do a little bit of music so we are seeing
where that goes. Right now I’m just having fun with it, I’m not taking
it too serious or anything like that. I think it’s a passion that I have
aside from basketball. I grew up writing all the time—stories,
poems, and even a little bit of music. I think that now, it would be
cool if I could use my basketball platform to let others hear what’s
going on in my head. I feel like that’s how I express myself too,
through music.

Photograph courtesy of Natisha Hiedeman (@t_spoon_5)
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capturing incredible moments while
building unforgettable memories.

THE BALLERS MAGAZINE | 7

BUSINESS ALL-STARS

BROOKE WEISBROD
Sports Broadcaster | ESPN

Born and raised in Hamilton, Ohio, Brooke Weisbrod
grew up with the dream of playing professional
basketball. From transferring high schools senior year (for
a chance to play Division I basketball in college) to playing
overseas in Germany with a back injury, Brooke was
always determined to turn her dreams into reality.
Unfortunately, after a few months of playing in Germany,
she realized that her time playing basketball
professionally was over—her back was just not the same.
Although this might have seemed like the last chapter
to Brooke’s story, it was truly just the beginning.
Shortly after leaving Germany, she moved to Chicago and
started a corporate job in advertising. She was eager to
tap into her creative side and make commercials for
some of the biggest brands in the world such as Nike,
Gatorade, and Jordan. Instead, she was responsible for
media buying—the buying and selling of time for
commercials. Plot twist.

Photograph courtesy of Brooke Weisbrod (@brooke.weisbrod)

Although the position provided an array of cool benefits
and employee perks, she knew that this was not the
career path she was truly passionate about. Suddenly,
she came across broadcasting in the most wonderful,
unexpected way. Brooke went down to her alma mater,
Coastal Carolina University, to support the women’s
basketball team during homecoming weekend as a
former alumna of the program.

As she was watching one of the match-ups, Coastal’s Athletic Director Matt Hogue called her down to the sidelines
for an impromptu interview. An interview that would turn out to be the experience that sparked her interest in
broadcasting. From the game analysis to the play-by-play calls, Brooke was face-to-face with the career path that
set her soul on fire—sports broadcasting. Let’s just say...the rest is history!
What was your journey like transitioning from the marketing/advertising industry into broadcasting?
I had my first games in 2004. I think I had 2 that season. Over the next 8 years, until 2012, I still had a corporate
job in Chicago where I was doing advertising and scrap metal recycling sales/metal sales. That was a whole
opposite world of doing TV on the weekends and coming back on Sunday, then going into the office on Monday.
Or taking a 6am flight back Monday morning straight to the office to do cold calls. It was weird. You almost feel like
you’re living this double life. All I really wanted was to do broadcasting full-time, so I just kept at it. Year by year, I
kept getting more and more games, and what a blessing to get laid-off from my sales job in 2012 because I
couldn’t bring myself to give up an industry I really had grown out of interest in but was just secure. When I got
laid-off, I was like “Ok, I guess that this is a sign. Let’s go forward full time (with broadcasting).” From 2012 to 2016,
it was a really uncomfortable professional and personal growth process. Out of all that came getting a full-time
position with ESPN beginning in 2016. You know people look at, “How can I be a household name by tomorrow?”
For some people it does seem like it's an overnight success, but I guarantee you those people have put in their
10,000 hours and then some. My journey was split amongst a lot of years because I had a career also in sales so I
was just doing (broadcasting) part-time—where a lot of people do it every single day, get really really good at it
quickly, and just get seen.
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BUSINESS ALL-STARS - BROOKE WEISBROD
What are some of the things that you are inspired by?
Whether it is professionally or personally.
That’s a great question, I love that! What inspires me is to see
people at their happiest, doing what they love, because I think
that’s where art is born. I made a conscious decision in 2015 to
make a whole new group of friends because I had been on my
single-ness for a while. I was grinding so hard that I just got tired
—I think I got fired from 3 jobs in a couple of months—and I
was like “Okay, clearly something is not (working), I need to
reset.” At the time I joined Soho House here in Chicago, and
what I love about that place is that at that time it was people in
the arts and creative industries off their phones talking to one
another. Some of my really close friends till this day are from
when I met them there. They also happened to be the same
friends that I’d see at Nike events and (other) events around
Chicago, and they were taking photos or doing videography. I
didn’t know that we would end up showing up to these events
together. It inspires me that I not only get to see my friends (at
these events), but we also get to work together. My worlds have
combined and collided in the best possible way. Those are the
things that inspire me. Especially in Chicago, because it is the
MECCA of basketball. I see it as the heartbeat of the country,
and the MECCA of culture. I see how much we influence the
country. Chicago has such a way, I mean we have so much
creativity here. The hustle (of the city) inspires me. The skits
from WGN News in the Morning inspire me. Second City inspires
me. The lake inspires me. Our architecture (inspires me). The
way people relate to each other here inspires me. The love
(from the city) inspires me. I love it here. We are tough, but we
are also tough love.

Photograph courtesy of Brooke Weisbrod (@brooke.weisbrod)

How did you get started with the Skills and Scoring Basketball Camp? What was your inspiration
behind creating the program?
What I discovered trying to put together some ideas for summer camps during my offseason from broadcasting
was that there is such a lack of resources for camps, especially on the South and West Sides (of Chicago). Even
when they’re free, they are not easily attended. I also was highly aware that when it is really nice—great, beautiful
days in the summertime—a lot of kids in the south and west sides can’t really go outside because it is actually
more dangerous. That’s so not fair for them. Out of that came the idea to offer a safe space to play and have
camps that reminded me of growing up, where you can really learn fundamentals in a cool way—skill-work that’s
(paired) with music, competition games, and open gyms. So you go home and are exhausted. Those were the best
memories for me (growing up) of the summer—going to these camps and being with my friends all day. It's also an
opportunity for parents in the summer to get a break as well, and for the kids to increase their confidence. That’s
really what it comes down to. The Skills and Score (Basketball Camp) comes from the idea that if you learn a “skill,”
you actually “score” (something else). You score confidence. You score self-worth. You score a new friendship or
connection. It encompasses all.
What is a piece of advice that you would give to someone who is interested in entering the sports
industry?
Be curious and don’t be afraid to put yourself out there. It comes with the territory. If you don’t have those two
things, it’s going to be a long battle.
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LANI TONS

Photographer | Chicago Bulls
At just 25 years old, Lani Tons has achieved her dream of
working creatively for a NBA team. Having the
opportunity to visually share other people’s stories
through photography and content creation has always
been a dream for this St. Louis, Missouri native. Let's
take it back to where it all started.
Since a very young age, Lani Tons has been surrounded
by sports. From football to hockey to baseball, she was
always intrigued by the enjoyment and fulfillment that
sports brought to her and her family growing up. It
wasn’t until her time at Iowa State University though, that
she truly confirmed her passion for creative storytelling
in the sports industry. While working for the university’s
newspaper, she received the opportunity to cover one of
the men’s basketball games. From the energy of the fans
in the arena to the passion from the athletes to perform
their best, Lani was fascinated by the surreal feeling that
covering a sporting event brought to her. She hasn’t
looked back ever since.

Photograph courtesy of Lani Tons (@lanezphoto)

After graduating from college, she was eager to pursue
her passion for photography full-force and was
determined to work in the NBA. Through relentless
dedication, strong faith, and hard work, Lani continued to
work on mastering her craft of creative storytelling.
Shortly after, the opportunity to be a photographer
for the Chicago Bulls came along and she was ready!

From capturing the action during home games to photographing the team at events throughout the city, Lani has
combined her passions for sports photography and personal storytelling through her work with the Chicago
Bulls. Along with this, she has continued to build her personal brand off-the-court by working with incredible
organizations such as Nike, Jordan, and Timberland. Opportunities which remind Lani time and time again about
the value of continuously working on one's craft and remaining authentic throughout the process.
How did you get started in the industry?
In college, I majored in Public Relations. I fell in love with it. I ended up writing for the newspaper which is called
the "Iowa State Daily," and wrote about our Health Sciences program. I talked about the different programs we
had, different buildings, history behind the classes, etc. It was really fun because I was still getting to talk about
(health) by writing about it. I fell in love with writing. As the year went on, I really pursued writing and after a while I
ended up writing about other topics. I really wanted to do more. I guess me being so hungry for more, to do
more, to be more, I wanted to do photos. I wanted to take photos that would accompany my stories that I was
writing. So I ended up taking photos for my stories, which was great, and my bylines would say by Lani Tons (for
the article and photos). I was like a full package. And then I felt like “Wow, I love writing and I love photos. How can
I tell a story both visually and on paper?” At one point, I had the opportunity to shoot a basketball game. Of
course, I already loved sports so this was a no brainer. When I photographed my first basketball game at Hilton
Coliseum, I felt a sense of energy that I’ve never felt before. I felt it the minute I stepped on that court, and it’s just
been a feeling that I’ve felt ever since then. Now, no matter what court I step onto, I’m always feeling energized,
excited, and ready to tell a story that hasn’t been told before. So stepping onto the Chicago Bulls court is unreal
on so many levels, and it’s a story that I still until this day can’t believe I can tell as a 25 year-old media storyteller.
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BUSINESS ALL-STARS - LANI TONS
In addition to working with the Chicago Bulls, you have also worked on a ton of cool projects with
brands such as Nike and Jordan. What has that process of building your personal brand and
collaborating with other organizations been like?
As I mentioned, I am big on sending other people’s messages out to the world and bringing them to light. Telling a
story. Broadcasting how we can be the best version of ourselves mentally, emotionally, physically, spiritually, and
beyond. I really work a lot on showing visually and through social initiatives how important it is to be genuine and
authentic. In all of the different events that go throughout the city and across different neighborhoods outside of
Chicago, there are people that want to help you get further. Remaining an authentic, genuine person has helped
me meet people along the way that have helped me pursue my passion of creative storytelling. I’ve gotten the
great opportunity to work with big brands and nonprofits which can include different ceremonies, sports clinics,
personal training sessions, and different nonprofit initiatives.
You touched on the importance of connecting with people along the way in a genuine and authentic
way. How have you built your tribe in the industry? What are some tips you would give to someone
who wants to build that tribe?
My tribe consists of a lot of different personalities with very similar traits, such as motivation, honesty, and
authenticity. I think it helps when you have people sharing, connecting, and helping equally. Everyone is giving the
same amount of energy. Everyone is equally committed to staying in touch. I think (when building your tribe) it is
important to stay connected and not just “be” connected. To stay connected, you have to put the work in and
make the effort to start conversation, ask questions, and support each other on both your professional work and
personal friendships.
Let's talk mentors! Can you share your thoughts on the
value of mentorship?
Totally! I have two mentors. One is somebody still from college that
has helped me throughout this journey. He has been more on the
technical side of how I can improve my photos, my videos, and my
content. So helpful and beneficial in helping my craft grow. Then, I
have another mentor who helps me more on my personal brand—
from ways to showcase my work to ideas on how to portray my
message of authenticity and creative storytelling. I also have
incredible people surrounding me that inspire me to be a better
person and creative every day. They continue to mentor me without
even knowing it.
What are you inspired by/fueled by?
What motivates me to tell a story is the ability to bring other
people’s stories to life. Everybody has a story. Everybody has past
experiences that have brought them to where they are today. I want
to do the service and provide the justice to tell that story for others.
My personal brand is really about telling stories and making other
people’s stories be told in a meaningful way.
What is a piece of advice that you would give to someone
who is interested in entering the sports industry?

Photograph courtesy of Lani Tons (@lanezphoto)

One of the main things I would say (as a piece of advice) is being yourself and not forgetting who you are
throughout the journey in the sports industry. There are so many different faces, personalities, and entities in this
industry, that being yourself is the best asset you can have. I have seen so many things, especially being a female
in this industry, that have (highlighted) the importance of remaining yourself. You have to be willing to keep who
you are throughout this (journey).
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PAIGE CRAWFORD
Founder + Creative Director|
League of Their Own

Photograph courtesy of Paige Crawford (@goldandapaiger)

From running track and field growing up to pursuing it
professionally during her time at the University of
Illinois at Chicago, Paige Crawford has been involved
with sports ever since she was a kid. After graduating
from college though, she wanted to shift away from
practicing it professionally. Instead, she was attracted
by the power sports had in building a sense of
community among individuals, and was determined to
create one through recreational sports and wellness
for women in Chicago—thus inspiring, League of Their
Own. Throughout the process of designing this
league, Paige has been able to draw from her
background in marketing and retail management to
curate a unique brand presence for her organization.
A powerful presence which has led to collaborations
with brands such as Saint Alfred, Under Armour, and
Notre. Although she has faced a series of challenges
along the way that have tested her commitment to
building this organization, her personal drive, passion,
and determination for fostering a community of
women in sports has always prevailed. Furthermore,
she has drawn from the power of mentorship and
created meaningful connections that have inspired her
to continue building an organization that will leave a
lasting impact on the city of Chicago.

How did you get started with League of Their Own?
Once I graduated (from college), I wasn’t really as active as I should’ve been and I didn’t want to do
competitive races or anything. I was really looking for that community in Chicago of women that are into
sports but are not necessarily interested in doing something super competitive. At that time, I was looking for
it, and I couldn’t find it (in the city). I talked to a couple of friends about the idea and said, “Yo guys, if I started
this community of women that just do random sports, would you come out?” They were like “Yeah,” so I just
decided to create that community that we didn’t have in Chicago for women myself with League of Their Own.
What are some of the inspirations behind your brand?
I am super super inspired by the greats of the past. I feel like knowing your history is key. If you look at my
own personal page, I often post a lot of throwback, vintage images of people in sports. I am also really
inspired by icon figures and women that have set their own path in sports. This (inspiration) also fueled
League of Their Own’s mission of connecting women of all backgrounds to recreational sports and wellness.
We don’t only do some of those (more popular) sports such as basketball and volleyball, but we also do
sports that aren’t often mentioned or go unnoticed. For example, we did fencing a while ago. So through
(League of Their Own), I also want to bring awareness to sports that are not represented and make it known
that we as women can be the face (of those sports). It is about connecting women as well. We don’t only do
sports events, but we also do work with the community. We have done a plant workshop and a movie night
(in the past), for instance, so I try to throw in fun events that allow women to have a safe space and
community to connect with other women.
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BUSINESS ALL-STARS - PAIGE CRAWFORD
What has been the biggest challenge that you’ve
encountered so far in this journey (of building League
of Their Own)?
Probably staying consistent. Early on, there would be times
where only two people would come out to League of Their
Own. After you have a week with only two people it’s like
“How do I stay encouraged to keep doing it?” I would say
(the biggest challenge) was keeping myself motivated and
staying consistent. Of course it’s growth as well, but you
have to have it in your mind that you can keep going and
growing.
Looking back at your journey thus far, what is a piece
of advice that you would give to your younger self?
I would say (to my younger self), “Act on your ideas without
getting confirmation from others.” Don’t sleep on yourself. If
you have a good idea, act on it. With League of Their Own,
for instance, I had the idea in my head for a really long time
but it took me a minute to actually go out and execute it.
What is a piece of advice that you would give to
someone who is interested in going into the sports
industry or creating a network of women in sports?
Make sure everything is authentic and you are doing it for
the right reasons. This is key. I’m really passionate about
bringing women together in sports. That (passion) is what
people are really going to pick up on. Also, no job is too
small or big. A lot of times people think they're too good to
intern or find a mentor. If the opportunity aligns with the
bigger picture and you believe it will help your skill set, go
for it. It can only help you gain the experience you need.
You mentioned the importance of finding a mentor.
Can you share your thoughts on the value of
mentorship? How have you developed your network
of mentors?
Mentorship is extremely valuable. For me, it allowed me to
establish genuine connections in certain industries and to
also learn lessons first hand. It's always good to have
someone to get advice from that has your back and best
interest at heart. I have developed a lot of my network of
mentors by reaching out through social media, etc. like
"Hey, I love what you're doing. I would like to learn and
contribute in xyz way." Of course, my initial outreach was a
little longer and more personal than that, but that's the
idea. Also, I tend to surround myself with people that inspire
me. So a lot of my friends naturally become people who's
advice and opinions I value, and learn from.

Photograph courtesy of Paige Crawford (@goldandapaiger)

Favorite memory thus far with
League of Their Own?
So far my favorite memory with League
of Their Own is the partnership we
have with the streetwear store, Saint
Alfred. Saint Alfred has been a staple in
Chicago for years. The fact that they
noticed League of Their Own, we were
in their lookbook, and we have future
things planned, has been my favorite
thing thus far.
Most meaningful moment in the
industry thus far?
I would say my entry into the whole
marketing/branding industry. Working
with Hometeam Marketing Agency,
founded by Tara Carsner, I was able to
really (dive in) and learn a lot about
project management and branding—
which gave me a lot of insight businesswise into the industry.
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MOTIVATION - DUMONT CHRONICLES

3 Keys to Success
Patience

POSITIVITY

PERSISTENCE
Remember...
You are powerful.
You are bound for greatness.
You are in control of your destiny!
Write 3 personal goals you have for the next 30 days below.
Read this list every day.

#DumontChronicles
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Sky's the limit, keep ballin'.
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