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Editor's Note
The Ballers Magazine is a digital magazine dedicated
to shining light on amazing people in sports that are
inspiring the next generation.
Through a series of in-depth, exclusive interviews,
this magazine will bring you along the journey to
success of the industry's most incredible athletes and
business professionals. From sports to business to
motivation, we are committed to sharing stories that
encourage you to seek greatness. Whether you are a
sports enthusiast or are looking to enter the sports
industry, we are excited to provide this platform
for you to connect with these sports all-stars.
Connect with us at
@TheBallersMagazine on
Instagram or send us an email,
and let us know who you would
like to see featured on our
forthcoming issues.

Sky's the limit,
keep ballin'.

SOFI DUMONT
Editor-in-Chief | @sofidumont
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For Bria Hartley, playing in the WNBA was a
dream of hers for as long as she can
remember. Born and raised in North Babylon,
NY, Bria recalls playing an array of sports
growing up but quickly falling in love with
basketball. She continued to play soccer,
lacrosse, and basketball throughout middle
school and high school. It was during her
junior year though, where her passion for
the game solidified. Upon receiving a series
of Division I offers, Bria confirmed her
commitment to playing basketball at the
highest level. It was only up from there. As
she embarked on her collegiate career at the
University of Connecticut (UCONN), she
continued to develop her skills on the court
and strengthen her passion for the game.
From earning an array of personal accolades to
becoming a back-to-back NCAA Champion, Bria
continued to work to turn her dreams of
playing in the WNBA a reality. Before she
knew it, the opportunity she had been
waiting for was here. With the seventh pick
in the 2014 WNBA Draft, the Seattle Storm
selected Bria. She had done it. She had
achieved her lifelong dream of playing the
game at the highest level. This was only the
beginning. Immediately after being drafted,
Bria was traded to the Washington Mystics—
where she officially began her professional
basketball career. After playing two seasons
with the Mystics, she was traded to the New
York Liberty. Through it all, she remained
focused. She continued to work on elevating Photographs courtesy of Bria Hartley (@breezyyy14)
her game and expanding her knowledge on the court. It has all paid off. Despite suffering a torn ACL
injury towards the end of the season, Bria had a stellar performance on the court during her sixth year
in the league. Amidst these minor setbacks, one thing is for certain: her passion for the game and
determination to live out her purpose will leave a mark on the industry for years to come.
You had an incredible high school career and earned an array of accolades during your time
there. As you embarked on that next chapter at UCONN, how was that transition process
like for you?
I mean it’s never easy. Playing in high school and then going up to that next level (in college), it’s just
another level of hard work that I don’t think you understand until you go through it. I was in a situation
where I was fortunate enough to play a lot as a freshman in college. But also, I had to (work on)
understanding how to play the game (at that next level)—making sure I was consistently working hard
and pushing myself all the time. There were definitely some growing pains at times, but I just think it
helped build my character and helped my career end on a really good note. THE BALLERS MAGAZINE | 5

Definitely! Also, during your time in
college, you became a back-to-back
NCAA Champion. Could you share more
with us about what that experience was
like for you?

"That was just really a
dream come true. Being
a little girl dreaming of
playing in the WNBA
and then finally having
that moment, it
definitely was surreal.
It was really exciting."
- Bria on the experience of hearing her name
during Draft Night and achieving her dream of
playing in the WNBA.
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For me, it was great! Our first two years, we
went to a Final Four—we were kind of
expected to do really well, but we didn’t (end
up) winning a national championship. That
third year (though), I don’t want to say we
were underdogs, but we weren’t ranked No.1
like the previous years. We lost to Notre
Dame in the first two Final Fours. My junior
year, we played Notre Dame in the Final Four
again, and we ended up beating them and
going on to win the national championship
against Louisville. I think it was just a really
good story to see how we went through
those hard times my freshman and
sophomore year, and then in my third year,
that’s kind of (when) all of that stuff paid off.
We grew from that and we were able to really
come
together
and
finally
win
a
championship.
Touching on your time with Team USA as
well—where you won the championship
and the gold medal—, how do you think
those experiences elevated your game?
I think they elevated (my game) a lot. Just
being able to play with other really good
players your age, growing with them, and
playing with really high caliber coaches that
are able to teach you (elevated my game). I
think every coach that you come in contact
with, you try to take a little piece of something
that you can learn from them. I think that
Team USA, just with those different coaches,
helped my game grow. A lot of the time it was
in the summers during college, so it was like
each year that was some basketball I could
do in the summer that could help carry over
into the next basketball season.

Transitioning into being drafted into the league, what was that moment like when you
heard your name being called?
That was just really a dream come true. Being a little girl dreaming of playing in the WNBA and
then finally having that moment, it definitely was surreal. It was really exciting. I just tried to enjoy
the moment, take it all in, and be very present. Then after that, it was just about carrying it over. It
was just like, “Alright, now let me lock in and make sure that I am ready for this next chapter.”
As you entered that next chapter, what was the biggest challenge that you faced early
on? How did you work to overcome it?
I think just finding your place in the league and what your role is (were the biggest chalenges). I
wasn’t starting at first, but I was fortunate enough to play a decent amount during my rookie year.
Eventually, I started during my rookie year and had a pretty good rookie campaign. One of the
biggest things is that, as a rookie, you have a few good games but you want to find that
consistency. I think I may have struggled with that a little bit. Through the years (though), I just
kept working and that got better.
In addition to playing in the states, you
have also played overseas. Could you
share more with us about what that
experience has been like and some
valuable takeaways that you have
learned during your time there?
Overseas is definitely a unique experience.
I think at first you kind of have this negative
connotation of like, “Ugh, I just want to be
home. I don’t want to be overseas.” But, I
think once you kind of get over that, live in
the moment, and look at the positives, (it all
changes). When I am overseas, just being
able to learn new cultures and play the
sport that I love year-round is great. I just
take that in. I played in Hungary for my first
year overseas, and since then I have been
playing in Turkey. I love it there—love the
culture, the food. There are a lot of other
Americans there in Istanbul too, so it’s
more of an Americanized city with a lot to
do. Once you get overseas, you have a city
that you really like, and you kind of just
embrace everything. You are just like, “I
don’t really mind living here. It is a great
experience. You enjoy your time being
there, and are still able to play the sport
that you love.”
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...just keep working, keep
pushing through. I think that
mentality is what sets some
professional athletes apart,
and why they're able to be
successful. It is because they
just have this mentality to
keep pushing and to keep
believing in themselves no
matter what."
- Bria on the mental toughness and
motivation one has to have
throughout this journey.
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In this industry, you might have injuries, you might get
traded from teams, and you might encounter other
adversities. You made a great point about having that
mental toughness and that motivation through it all, so
could you speak to the importance of having that factor and
that mentality to keep on going throughout this process?

Yeah! I think it's really important. Like I said, I was drafted to Seattle
and then was traded to Washington during the draft. I played in
Washington for 3 years, I had my son, and then I was traded (again).
I had my son on January 14th, and on January 30th, I got traded—
so that was kind of a little setback. It was like, “Alright I got traded to
New York, it's a new place, but I'm playing for my hometown team.”
I just tried to spin everything into a positive, and through that, it
was just about the same thing—just keep working, keep pushing
through. I think that mentality is what sets some professional
athletes apart, and why they're able to be successful. It is because
they just have this mentality to keep pushing and to keep believing
in themselves no matter what.
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...I want to make sure I'm
showing him that, “You
know sometimes life can be
hard, but keep pushing
through. Maybe sometimes
things don’t go your way,
but make sure you keep
pushing through.” I just try
to tell him to have that
mindset of going out there,
remaining confident, and
believing in yourself no
matter what happens."
- Bria on her son inspiring and
motivating her to continue evolving
throughout this journey.
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As you are becoming a veteran in the league and playing more seasons in the WNBA, what are some
things that have kept you inspired and motivated to continue evolving throughout this journey?
I think for sure my son. I had my son in 2017, and I think that was definitely a motivating factor for me to be an
example for him. Whatever I'm going through or whatever I'm (experiencing), I want to make sure I'm showing
him that, “You know sometimes life can be hard, but keep pushing through. Maybe sometimes things don’t go
your way, but make sure you keep pushing through.” I just try to tell him to have that mindset of going out
there, remaining confident, and believing in yourself no matter what happens. I think that's the biggest thing I
had to do, and that's why I feel like through the years, maybe I was kind of an underrated player. Now this year
everyone is congratulating me on how well I'm doing, so I am just really proud of how I stayed the course,
continued to believe in myself, and continued working because eventually everything really came into fruition.

Definitely! What does the experience of having your son with you in the bubble right now mean to
you? Why is it so special to be able to share this unusual, yet exciting, experience with him?
It's very important for me. I'll say even more so because last year was the first year that I was overseas, and my
son wasn’t able to go with me. So for me it was just like, “Oh, if I'm going into the bubble, I want him to be with
me. I was just apart from him for about 8 months.” It was just really important for him to be here, so I pretty
much did whatever it took to try and figure out a way for him to be here with me. It has just been a joy. It's not
easy at times, especially with the schedule because it's a little bit more hectic than our normal schedule would
be—just with games every other day—, but I try to spend as much time with him as I can. Then on game days,
my friend’s—Dearica Hamby—mom is here and she helps me with him, so that has just been really special. At
the end of the day, I know I'm coming home to a little boy who has not a care in the world and is just happy
about everything regardless of whether we win or lose—so that's definitely refreshing to see everyday.
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You touched on the special meaning
that basketball has for you. if you
could put it into words, what does
basketball mean to you and why is
this game so special?
Basketball stole my heart at a really young
age. It was just something I could do to
have fun, something I could do to release,
and I'm just fortunate enough that now
I'm able to be paid to do it. It means a lot
to me, and obviously, I owe it a lot—it has
given me a great life. It has given me a
means to support my son and my family
so I am just grateful (for the game).
Also, you wear No. 14 on the court. Is
there a special meaning behind your
jersey number?
Yeah! Actually Danny Green, who plays in
the NBA for the Lakers, he's from my
hometown. His dad used to run the youth
league in my town—he was my basketball
coach when I was young. I was just a really
big fan of his game and really enjoyed
watching him play, so then I just took on
No. 14 when I started playing for his dad
in high school.
Going into the advice side of things,
what are some pieces of advice that
you would give to someone who is
interested in pursuing a similar
career path and play basketball at the
professional level?
I would say, “Don't worry about other
people's opinions. People are always
going to have their opinions, whether they
are good or bad. Just continue to keep
yourself humble, keep yourself hungry,
and keep pushing towards your dreams
and what you want to accomplish.”
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“Don’t be so hard on
yourself. It's okay to not
have everything figured out
sometimes. Just know that in
that moment, it may feel like
it's the end of the world, but
everything will be okay.
Life does keep going.”
- Bria on a piece of advice she would
give to her younger self after reflecting
back on her personal journey.
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CAPTURING UNFORGETTABLE MOMENTS, WHILE BUILDING
MEMORIES THAT WILL LAST A LIFETIME.

AARON GORDON
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A platform Made for the Modern Sneakerhead. A platform that creates
inclusion for women’s sports and sneaker culture. A platform that has
quickly become the hub of exclusive content from all players in the
WNBA. Co-founded by Melani Carter, Bria Janelle, and Simran Kaleka,
Made for the W has quickly become a widely-recognized lifestyle platform
that sheds light on the fashion lifestyle and sneaker culture space of
women’s sports. It has not only connected thousands of people with their
favorite WNBA players, but it has also fostered a tight-knit community of
talented contributors from around the nation and over the world. From
photography and videography to journalism and reporting, Made for the
W’s contributors are some of the industry’s most talented creatives.
Through their work, the team is committed to bridging that gap on
women’s sports and sneaker culture both on and off the court, and is
looking forward to expanding in the near future to sports beyond the
game of basketball. Truly inspiring! Allow us to introduce, the Made for
the W team.
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What’s up next! What are some
goals that Made for the W has
for the near future?
Venturing into more sports—that
is our next mission. There are a lot
of sports out there that need this
type of platform that sheds light
on women in the lifestyle & culture
space.
They
need
more
representation and visibility, so
that is one of our long-term goals.
Also, some backing and some
capital is in the cards for the near
future—that would be great for
us.
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BUSINESS ALL-STARS

MELANI
CARTER

From softball to basketball to cheerleading,
Melani Carter was influenced by the culture of
sports from a young age. After watching Pam
Oliver and Cheryl Miller report from the sidelines
growing up, Melani remembers solidifying her
interest in pursuing a sports broadcasting career
during her time in college. Sure enough, she did
just that! After graduating from school, Melani
became a Broadcast Operator for NBA League
Pass with Turner Sports. Here is where she
gained exclusive insight into the production side
of the industry, and strengthened her drive to
create spaces for women to work both in front of
the camera as well as behind the scenes. This
was her mission. She wanted to see more
women have the opportunity to make important
decisions that influenced the industry. After
leaving Turner Sports in 2016, Melani was
committed to changing the narrative and creating
programming from a woman’s point of view. In
January 2018, Bria and Melani sat down to
discuss the opportunity of creating a platform
Photographs courtesy of Melani Carter (@mxlanii)
that talked about sneaker culture around the
andwomen in sports. It was only up from
WNBA and worked to bridge the gap between WNBA
men and
there! Made for the W—initially known as WNBA Kicks—quickly became a platform that spoke
directly to the players. It was a space that gave them the opportunity to highlight their personas
and share their stories through their love for fashion and sneakers.
Reflecting back on the journey of Made for the W thus far, could you share more with us
about the incredible impact this platform has had in the space?
We have seen lives change from this. Two years ago, a lot of women didn’t even have brands reaching
out to them to be a part of their advertising (campaigns). They are getting brand deals now, and are
having more options to stay in the states and spend more time with their families—instead of having
to go play overseas. Also on the other side, our contributors. Most of our contributors had been
fighting to get into this space. You know the protocol—you have to go through the hiring process,
your credential might get denied, etc. The beautiful thing about us is that we welcomed everybody
because we knew the level of creativity that it took, and we wanted our team to reflect that. Whenever
we brought on our creatives, we allowed them to just show us what they had and what they could
give to the world. They are like some of the most creative people that I have ever met in my life. From
videos to photography, a lot of them have gotten jobs and other opportunities from the work that
they've done (with Made for the W). We have to think deeper too—two years ago, actual mixtapes,
videos, and clean photography for these women and the players were not there. We, as a team, did
that. We showed, “Hey, this is how you market the players the right way.” We knew that this was much
bigger than just a handle.
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BUSINESS ALL-STARS - MELANI CARTER

What are some pieces of advice that you would give to
aspiring professionals in the industry who are interested
in fostering their own digital platform in the space?
My advice would be two things: 1) move with intention and 2) be
visible. Understand first what your purpose is and what you like
to do. Don’t just do something because you see it working for
someone else. If this is something that you truly, truly want to do,
definitely map that out. Understand that it is going to take hard
work. Understand that there is really no advice out there that
you can take to prepare you for this (100%). You just have to
jump out there and do it. Again, moving with intention is my
biggest thing. Another thing is being visible in a way that you tell
people what you actually want to do. I think early on, I was afraid
to say that I wanted to work behind the scenes because that
wasn’t the “normal job” for a woman. I never saw a woman
moving in the way that I am—not saying that I am in the space
that I want to be. But for me, I would say: “Tell people what you
actively want to do and don’t be afraid to go after that. Put it out
there, set those intentions, and the universe is going to work—
God is definitely going to place people in your life to put that
path together.”

"My favorite shoe of alltime is the Black Cement
Jordan 3. It is just a
staple—I literally buy
that shoe every time it
comes out. I was able to
get my first pair in ‘08
and it is just a classic. I
can’t even describe it, it
is just one of those
staples you have to have
in your closet."
- Melani on her favorite sneaker in
her personal collection.
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BUSINESS ALL-STARS

Photographs courtesy of Simran Kaleka (@simsity)

SIMRAN
KALEKA

Simran Kaleka knew she wanted to immerse
herself in the world of sports for as long as she
can remember. Born in Chicago, IL and raised
in the Midwest, Simran was surrounded by the
game of basketball since a young age. From
playing the game through sophomore year of
high school to working as an in-house attorney
for a sports agency a few years after
graduating from college, she was determined
to find a space in the industry that combined
her love for sports with her passion for
platforms that elevated women’s voices. It
was in 2013, where everything changed.
After meeting Melani and Bria during a Pro Am
Basketball Tournament, the three of them
connected on the importance of elevating
women’s voices in the industry. The rest is
history! Since then, they have cultivated Made
for the W—a space that bridges that gap and
shifts the narrative of what it means to be in
sports with a purpose.

When working to build a platform from the ground up, there are
oftentimes a series of challenges that we all face. How did you guys
work to overcome some of the challenges that you faced early on
when building Made for the W?
In those moments it was very unfortunate, but looking back now, I think we can
consider (those challenges) a blessing in disguise. I think we are all firm
believers in the most high placing us where we are needed. Understanding that
our purpose and our mission in life sometimes is a heavy load given to us (is
key). For us, understanding that we were placed here for a reason and we can't
get hung up in mishaps (was important). The unique thing about us is that we
embody an organic safe-space. We embody something that is sincere—a
foundation that is built with intention. Understanding that we can't allow trials
to become our story and who we encompass ourselves to be (was crucial). We
have to remind ourselves and the women in this space that you can do it. You
can build it grassroots from the ground up without a backing—when you know
you are aligned in the right way and you know you move with the right
intentions. Maneuvering correctly is so essential.
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BUSINESS ALL-STARS - SIMRAN KALEKA

"Don’t let anyone box
you in. Don’t let the
expectations of what the
status quo has been,
become any form of
discouragement. You
truly have to carve your
own purpose and pave
your own way.”
- Simran on pieces of advice she would give to
aspiring professionals interested in fostering
their own digital platform in the space

What are some pieces of advice that you would give to aspiring
professionals in the industry who are interested in fostering their
own digital platform in the space?
I would say the biggest thing is, “Don’t let anyone box you in. Don’t let the
expectations of what the status quo has been, become any form of
discouragement. You truly have to carve your own purpose and pave your
own way.” No two stories are going to be aligned or look the same. But more
than anything, don’t allow what surrounds you or what has happened
before you show you what is going to be the journey for you.
Let’s talk sneakers! In your personal collection, what is your favorite
sneaker and why?
The Black Cement Jordan 3s (are my favorite sneaker) because I was able to
save money over time to get them when they dropped. It was really dope for
me because I was a big (Chicago) Bulls fan and I loved Jordan. So for that to
be my first sneaker, it was a really cool full-circle moment. To this day, they
bring that nostalgic feeling to me because I knew at such a young age that I
was locked into the world of sneakers.
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BUSINESS ALL-STARS

BRIA
JANELLE

The world of sports is a space that Bria Janelle
has been surrounded by for as long as she can
remember. After getting injured during her junior
year of college, Bria was challenged to reflect on
her identity outside of basketball and discover
her passions off the court. It was during her time
at Georgia Southern University (GSU) that she
discovered her interest in radio. As she embarked
on her career in radio for Streetz 94.5, a radio
station in Atlanta, Bria still felt like something was
missing. That little something was sports. She
began to brainstorm ways that she could bridge
her interest in entertainment with her love for the
game. It suddenly hit her: what if there was a
platform that highlighted the lifestyle component
of women in sports? She hasn’t looked back
since. After expressing her interest in creating a
sports-lifestyle platform—where the narrative on
how women were viewed in sports as well as
lifestyle & culture was controlled—to Melani,
Made for the W was born. That was only the
beginning! Since then, Melani, Simran, and Bria
Photographs courtesy of Bria Janelle (@iambriajanelle)
—along with their 25 amazing contributors—have
fo for women and sneaker culture.
fostered a platform that has changed the game
Let’s talk about the Made for the W tribe! What was that process of building up and
growing your network of contributors like?
For the first year, it was six of us. Our first official contributor was Daynesha (Lewis)—she is a
photographer in LA. Cappie Pondexter actually referred us to Daynesha because she had taken
some pictures of her. Cappie was one of our supporters early on and she was like, “Hey, she would
be really dope for y’all platform.” Day covered the LA Sparks season for us, and was like our first
official contributor. She put on like it was her own brand. It was just so dope. They looked forward
to her going to their games and photographing (them). Then the following year, we put out another
call on our platforms, and we were almost overwhelmed by the amount of people who responded.
Then, it was all about the vetting process. I think the thing that everybody has in common in our
team is wanting to see women excel, and wanting to see the game of women’s basketball grow. The
fact that we all have a love for basketball, sports culture, women, and sneakers just makes it even
better. To be quite honest, we haven’t all been together as one team, but when we get on a call it’s
like talking to family. Literally. You know, we have so many contributors across the country and an
overseas contributor, and literally every time we hop on a team call or group text it’s like you don’t
miss a beat. That family demeanor is something that we set in the beginning, which I think is
something that is rare to find. We got people from all walks of life on our team, and the fact that
the common goal is the same, I think that that is very special.
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BUSINESS ALL-STARS - BRIA JANELLE

What are some pieces of advice that you would give
to aspiring professionals in the industry who are
interested in fostering their own digital platform in
the space?
My pastor said this one time: “Your purpose is defined
between your birth and death date—that is what that
dash represents.” For me, it’s just about finding your why
that makes you cry. It’s about finding something that you
would be willing to get up and do every single day, that if
it never paid you and came with every single emotion that
is possible, you would still get up and do. It is all about
finding that thing where you are like, ”Regardless of what
happens and comes my way, I can’t give it up.” I feel like
that is when you find your purpose and you start to move
with a purpose, because you know what the intention and
the bigger picture of it all is. I would also say, “Don’t be
afraid to be you.” I think being the best version of you is
what makes you unique and unrepeatable.

"The Jordan 1s. I was kind of
late to the sneaker game, but
when I was in LA, the first
Jordan 1s that I ever bought
were the Black History Month
Jordan 1s. I was like, “Yo I
really like these.” They are
probably my go-to Jordan—
especially because you can
dress them up or dress them
down. My second one would be
the Air Max 1s because the
colorways are just super dope."
- Bria on her favorite sneaker in
her personal collection.
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BUSINESS ALL-STARS

RAYMOND
LYONS
Where are you from?
Washington D.C.
How did you get started in the sports industry?
I started blogging independently about 8 years
ago. It was just a hobby initially but I started
getting positive feedback so I got more consistent
with pushing out content. After a while, I figured I
might as well dive all the way in. I started reaching
out to different publications for contribution
opportunities. All were great in their own right,
but just wasn’t what I was looking for at the time. I
saw on IG that Made for the W was looking for
writers so I reached out to Bria and here we are
today.
What area of the industry would you describe
yourself to be in?

Photographs courtesy of Raymond Lyons (@hoops_realist)

I mainly focus on the journalism aspect of things,
but I dabble in photography and videography from
time to time.

Transitioning into your personal brand, how have you worked to build and strengthen your brand
throughout this journey?

I’ve just tried to build and foster relationships with different people I encounter. I also want to make sure I
maintain my authenticity and voice. I want people to be able to recognize my work before they get to the
bottom and see “written by Raymond Lyons”.
What were some of the challenges that you faced early on in building your personal brand? How did
you overcome them?
Honestly, the relationship building that I mentioned before has been one of the biggest hurdles I’ve had to
overcome. I’m an introvert by nature, so I don’t engage people as often as I should. I just had to step out of my
comfort zone and make some new friends. Self-promotion is also something I struggle with. I’m fully confident in
the product I put out, but I just have a hard time talking about myself. But, it’s no need creating all this
awesomeness and keeping it to myself. I’ve learned that you have to be your own biggest cheerleader. No one will
advocate for you like you will for yourself—although Bria, Sim and Mel come pretty damn close.
Let’s talk about tribes! Could you share your thoughts on the importance of having that group of
people that not only challenge you to be your best, but also support and empower you along the way?
Oh man, where do I start? It’s so vital to have genuine support. And support isn’t always patting you on the back
and telling you you’re great. Sometimes it comes in the form of constructive criticism—and the encouragement is
invaluable. There will be times when you’re despondent and unenthused. Having someone there to lift you up in
those instances is key. My wife has been a huge part of my success and development. My close friends as well. They
are my toughest critics and biggest supporters. Having a healthy balance of both has really helped me stay the
course.
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"Be confident. Find
your voice. Ask lots
of questions. Know
you belong in the
room, but take every
opportunity to learn
and get better at your
craft. Have fun."

- Raymond on pieces of advice he
would give to someone interested in
pursuing a similar career path.

As you continue to grow and evolve in the industry, what are some of your sources of
inspiration?
I draw inspiration from many places. Jemele Hill is a huge inspiration to me from afar. Just seeing what she’s
done with her career, staying true to herself, and really spreading her wings and showing her versatility is
something that I envision for myself as I grow in the industry. Also, some local folks who have served as
mentors for me recently are Cardell Dudley, Wilson Tarpeh Jr. and Octavia Wyatt. They run a platform called
The Focus TV. Just seeing how they go about their work up-close and take their responsibility as journalists
seriously is definitely inspiring. Seeing people be successful without conforming to clickbait culture or doing
cookie cutter sports reporting is refreshing for me. I like to think of myself as a student of the game, and
when I see others who are even more detail oriented than I am, I can’t help but latch on and try to learn as
much as possible.
What are some skills that you believe can help an aspiring sports professional in your field excel
in the space?
As far as photography, what’s helped me the most is simply using my camera and getting familiar with it.
Just like with anything else, the more reps you get in, the better you’ll get. And there’s tons of helpful info
online. There’s a YouTube video for everything. Soak in as much info as you can and practice. You’ll be
surprised how much you improve in a short period of time. In regards to writing, I’m not sure if this is a skill
but being open to feedback is extremely helpful. Have someone read your stuff before you hit submit. A
fresh set of eyes can do you some good every now and then. And I can’t emphasize enough how important
it is to find your voice. At least for me, it’s helped my writing flow more naturally. Pouring more of yourself
into your work can only be beneficial. Writing is a very personal and intimate process for me. The last thing I
want is to be sitting in front of a thousand words and feel like they were written by a stranger.
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TIONA
DENIECE
Where are you from?
Buffalo, NY but I currently reside in Atlanta,
GA.
How did you get started in the sports
industry?
I went to college and grad school for Public
Relations and Marketing with an interest in
sports. I interned for the University of Buffalo
in their Women’s Sports Department, and I
also did sports coverage of the NBA for a local
newspaper.
What area of the industry would you describe
yourself to be in?
I am in the content creation, media, and
broadcasting space.

Photographs courtesy of Tiona Deniece (@tiona_deniece)

Transitioning into your personal brand, how have you worked to build and strengthen your
brand throughout this journey?
My personal brand involves so much, not just the sports industry. I am a singer-songwriter, and content
creator. Being able to trust myself and try new ways of bringing all of my passions together hasn’t been
easy, but I had to learn to trust myself and trust the vision of those on my team. Being able to have a
strong sense of self, and a knowledgeable team, has definitely helped me to be more successful.
What were some of the challenges that you faced early on in building your personal brand?
How did you overcome them?
Not giving myself enough credit. In the beginning of my journey, I worried too much about what others
thought about me and let those thoughts shape who I was. As I grew in my brand I had to realize that I am
enough, and I know just as much if not more, as my counterparts. I had to walk in that.
Let’s talk about tribes! Could you share your thoughts on the importance of having that group
of people that not only challenge you to be your best, but also support and empower you along
the way?
It is SO important to have a tribe! I can’t express it enough! You have to have people that you can cry to
and laugh with. My tribe is so amazing! They come from various backgrounds, but they support and love
me so much. I feel like support comes in many different forms—like reposting something I post, coming
to a show, buying my merch, listening to me, or sending me a funny meme. It’s essential to your own
personal growth to have people in your circle that will be honest with you and challenge you to be the
best.
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"Stay true to who you
are and remain humble.
People will always try to
change you and
sometimes change is ok,
but it’s important to
stick to the core of who
you are. I would also say
to network as much and
as often as you can."

- Tiona on advice that she would give to
people who are interested in pursuing a
similar career path in the industry.

As you continue to grow and evolve in the industry, what are some of your sources of
inspiration?
I am inspired by so many things. I draw inspiration from other women who are authentic and
passionate about what they love. I’m inspired by trailblazers, men and women, in various industries
that aren’t afraid to break down barriers. My friends and my family also inspire me by giving me love
and support when I need it most.
What are some skills that you believe can help an
aspiring sports professional in your field excel in the
space?
Be a good conversationalist and do your research. There
will be times that you will be stuck and not know where to
go next, that’s when you will have to go into your bag of
tricks and have to keep the conversation going. Be
prepared for your interview, and stay up on current events
not just within your industry.
What is your favorite memory in the sports industry
thus far?
I remember the beginning of the WNBA in 1996. I was a kid
then, but it brought so much promise. As a little girl, I
would hang posters of some my favorite players like Lisa
Leslie and Sheryl Swoopes in my room and dream about
playing ball just like them. It's dope because now I get to
interview them! It's surreal.
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MARTA
NASINSKA
Where are you from?
Poland
How did you get started in the sports
industry?
I have played sports since I was little
and one day noticed that Made for the
W was recruiting writers. I decided to
try my luck and here I am!
What area of the industry would you
describe yourself to be in?
Mainly journalism (sneaker reviews and
interviews).

Photographs courtesy of Marta Nasinska (@orange_heart)

Transitioning into your personal brand, how have you worked to build and strengthen your
brand throughout this journey?
The most important thing that helped me was my personal interest in basketball and sneakers—which
made my job with Made for the W easier. When I started writing, I already had decent background
knowledge that I could rely on. But, I also made sure I was open to new experiences such as video
interviews or Instagram takeovers. It was difficult at the beginning, but I felt that keeping an open mind
definitely helped me gain new skills.
What were some of the challenges that you faced early on in building your personal brand?
How did you overcome them?
I definitely lacked confidence and that is something that I still struggle with sometimes. I never thought my
articles would be good enough, (but) such a mindset can actually decrease the quality of your work. My
advice (to others) is don’t do that to yourself. (The) Made for the W team definitely kept motivating me and
giving me feedback on my work, which helped me feel better about my writing. (It allowed me to) find
areas for improvement and not give up.
As you continue to grow and evolve in the industry, what are some of your sources of
inspiration?
I look up to professional athletes—their commitment and self-discipline. It is definitely amazing to see that
you don’t have to limit yourself to just one field, and can be involved in other initiatives like running your
own business or fighting for an important cause. It takes a lot of courage and hard work—that’s why I
admire it and already have certain plans in place (myself).
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Let’s talk about tribes! Could you share your thoughts on
the importance of having that group of people that not
only challenge you to be your best, but also support and
empower you along the way?
It’s always good to have somebody in your field. Not only to
inspire or lift you up when you struggle, but also to challenge
your views. When I get stuck while writing, I talk to others to see
their opinion and possibly get inspired to research a new topic
or idea. Made for the W as well as the basketball players I speak
with give me lots of positive energy that definitely help in the
creative process.
What are some skills that you believe can help an
aspiring sports professional in your field excel in the
space?
Self-discipline. It’s important to keep track of your work and
organize your time well. If you want to be a professional, it’s
important to stick to deadlines. Also, make sure not to get
comfortable with where you are in terms of skills or tasks—
continuous improvement is essential. Read, create, learn, listen.

"That’s a tough question.
Having been a collector for 10
years, I have a few favorite
models. If I really had to
choose, I’d pick the Air Force
1s—(they) are all time classics
that are super comfy. But, I
have to add that the Air
Jordan 1s and SB Dunks have
always had a (special) place
in my heart too."
- Marta on her favorite
sneakers and why.
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BRANDON
GREEN
Where are you from?
Racine, WI, but I have resided in Rialto, CA since 2013.
How did you get started in the sports industry?
I started off with a high school AAU team and then
quickly advanced from there. There was a really big
tournament out in Vegas and the people running the
event saw my work. The next day, when we (D.A.H.)
showed up to the gym, one guy walked up and asked if
we’d be interested in shooting some photos for them
and gave us media passes. That was my first taste of
the industry, and the fuse was lit from that moment
on.
What area of the industry would you describe
yourself to be in?
The best way to describe myself to people would be as a
Creative Professional. I pride myself on being diverse
— whether it’s photo, video or graphic design.

Photographs courtesy of Brandon Green (@brandon.dah)

Transitioning into your personal brand, how have you worked to build and strengthen
your brand throughout this journey?
The thing I quickly realized was (that) in this industry, it’s about genuine relationships and
networking strategically. Utilizing social media platforms such as IG and YouTube, as well as my
company's EPK, have been essential tools to showcase and build the brand within today’s society.
My main takeaway is to never be satisfied, and (to) have the ability to adapt. Also, it definitely helps
when you have a partner who is always on the same page and has the same visions as yourself.
What were some of the challenges that you faced early on in building your personal
brand? How did you overcome them?
The biggest challenge was just being new to the state as well as the field itself. I always knew the
story I wanted to tell and how I wanted to tell it. Going out (and) shooting by trial-and-error has
been my best practice. I enjoy the journey of being self-taught. There’s something gratifying when
you build a business from the ground up, and see (your) dreams come to fruition through
perseverance.
As you continue to grow and evolve in the industry, what are some of your sources of
inspiration?
My source of inspiration always draws from knowing (that) I am young, Black man from Wisconsin,
living in Southern California, chasing my dreams. I enjoy inspiring people back home and showing
them that there are so many avenues to your success, and it’s okay to lean into that.
THE BALLERS MAGAZINE | 30

BUSINESS ALL-STARS - BRANDON GREEN
Let’s talk about tribes! Could you share your thoughts on the importance of having
that group of people that not only challenge you to be your best, but also support and
empower you along the way?
I wholeheartedly believe in Jim Rohn’s: "You’re the average of the five people you spend the most
time with" (quote). You will always need those around you to keep you sane and balanced. Each
individual serves a purpose to the next along this journey, (so) having people around you—
especially within the same field as you—, keeps that itch and drive to help one another elevate.

What are some pieces of advice that you would give to others that are interested in
pursuing a similar career path in the industry?
One of the things that I (would) say is, "Trust your gut!" I’m a firm believer in aligning yourself with
the vibrations of the universe and understanding (that) the answers are, typically, right in front of
you. There will be moments of doubt and self-analysis, but those are good things and you have to
train your mind to recognize those moments and become proactive versus reactive. Another
thing is, "Do it because you love it!" I can’t stress that enough. Going into it with a hidden agenda
or without that passion and understanding of the industry will only do yourself a disservice.
What are some skills that you believe can help an aspiring sports professional in your
field excel in the space?
A skill I constantly go back to is adaptability. When you’re in a world like this, things change all the
time—at a moments notice. Case in point: Covid-19. It put a halt to the industry as a whole, so I
instantly went it strategy mode on how to navigate the ambiguous future. That’s why
interpersonal relationships are essential. A lot of us freelancers leaned on one another and
shared resources to maintain. I am thankful to be relatively flexible in my skillset.
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DENISE
GONZALEZ
Where are you from?
Born in Manhattan, New York City, but I
lived in Queens my entire life.
How did you get started in the sports
industry?
I auditioned to work for the NY Knicks, the
G League, and the NY Rangers. I made all
three teams and it was super special to me.
What area of the industry would you
describe yourself to be in?

Photographs courtesy of Denise Gonzalez (@dnice.ny)

I am in journalism and broadcasting. I love
doing my own research and getting to use it
to talk to people/interview them on or offcamera.

Transitioning into your personal brand, how have you worked to build and strengthen your
brand throughout this journey?
It has definitely been great for me—in the sense of how I got to build it in the first place. I wanted my
personal brand to be authentic and really show off my personality. I think (that) has shown throughout
the many projects I have worked (on) within different organizations. (Also), I love meeting people. I would
say I am a "people person," and that has helped me build many relationships and strengthen my brand
(throughout this journey).
What were some of the challenges that you faced early on in building your personal brand?
How did you overcome them?
I felt like I was behind at a certain point. I felt like, what I was doing, was not enough because I was new to
the scene. I felt like everyone was always doing something with their career and I was really hard on
myself. In this business, you HAVE to have tough skin. It can be super tough, but a co-worker reminded
me that authenticity goes a long way and clout is temporary. I just kept being consistent and continued
putting in that work.
Let’s talk about tribes! Could you share your thoughts on the importance of having that group
of people that not only challenge you to be your best, but also support and empower you along
the way?
I love being around good energy, it's contagious! So why not have a group of people that genuinely care
and support you and your goals? This is super important because we need friends to hold us accountable
for our actions, so that we (can) grow from them and be better (on) our own and for each other.
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As you continue to grow and evolve in the industry, what are some of your sources of
inspiration?
My main source would be myself. Wanting to break the circle and give my family a better life
(inspires me). Growing up and watching my mom take care of us the way she did, I want to reward
her with the life she deserves.

Do you remember your AHA moment? Could you share more with us about that
experience?
My AHA moment was definitely when I quit my 9-9 job to go back to school. No amount of money
made me happy, and I wanted to do what I loved and what I believe I am good at. At that moment,
my life did a complete 180, but it was all worth it.
What is your favorite memory in the
industry thus far?
My favorite memory was meeting Kyrie Irving and
interviewing Sue Bird. I never thought I would be
able to meet and interview them so early (on) in
my game.
What is one of your favorite quotes/words
to live by?
"Without struggle, there is no progress. " I remind
myself this every time I am struggling with
something. (It motivates me to) continue to keep
working hard and stay positive.

"BE YOURSELF!
Be unapologetically you,
always! Keep working hard
and work on your craft
every chance you get."
- Denise on pieces of advice she would give
to others that are interested in pursuing a
similar career path in the industry
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KENYA
HEARD
Where are you from?
Atlanta, GA. I reside in a suburb of Atlanta
called Decatur.
What area of the industry would you describe
yourself to be in?
I am in the journalism side of the industry. I
truly enjoy blogging, learning, and seeing
pictures of dope sneakers. (This) led to me (to)
create my own personal blog called
SneakerVision.
Transitioning into your personal brand, how
have you worked to build and strengthen your
brand throughout this journey?

Photographs courtesy of Kenya Heard (@sneakervisi0n)

As far as my personal branding, one of the things I
have done
(is) the creation of my blog—
Sneakervision. Also, I have tried to network a lot on
LinkedIn via my brand Sneakervision to meet people
that are in the sneaker culture, and were in the
sneaker culture way before I was.

What were some of the challenges that you faced early on in building your personal brand?
How did you overcome them?
There are tons of challenges in the sports/sneaker culture (space). Many people don’t take sneakers as a
serious CULTURE, and they don’t understand the background or story behind a sneaker that you have to
have. I overcame (that) by just continuing to push forward. Now I have people saying to me, "Wow! I didn’t
know (how) deep the sneaker culture is." Yes…it’s very deep!

Let’s talk about tribes! Could you share your thoughts on the importance of having
that group of people that not only challenge you to be your best, but also support and
empower you along the way?
Having a dope tribe is definitely IMPORTANT. I feel like one of the most important tribes I belong
to is Made for the W. What this group has accomplished, all virtually—being (that we are from) all
over the world—, is just seriously DOPE to me. It’s special.
As you continue to grow and evolve in the industry, what are some of your sources of
inspiration?
My sources of inspiration are women that keep pushing and kicking the door open. I see so many women
bloggers, and women in sports that continuously rock what they like (and) say what’s on their mind. For
me, that’s BIG. Women are no longer being silent.
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What are some pieces of advice that
you would give to people that are
interested in pursuing a similar career
path in the industry?
I am asked about sneakers A LOT. Where
do I get them? Why do I have so many? Do I
have a plug? What should they buy next? I
say, "Step back (and) take a look at why you
are buying the sneaker. Is it just for looks or
is it for nostalgia?" Figure out what you
LIKE. You may love Diadora or Tretorn—
rock that. Forget what everyone else is
doing. Figure out what sneakers make you
happy and roll with it. And no, for everyone
that would like to know, I don’t have a plug.
Occasionally, I will recruit my best friend to
help me cop sneakers.
What are some skills that you believe
can
help
an
aspiring
sports
professional in your field excel in the
space?
I would tell the aspiring sports or sneakers
writer, "Practice your craft." Also, write
about things you are passionate about. I
am passionate about women’s basketball
and sneakers. I could write about those
things all day. Find your passion, and let it
lead you.
Do you remember your AHA moment?
What was that time when you knew
you wanted to pursue a career in the
sports industry?
I really got into basketball after seeing
Michael Jordan play with the Chicago Bulls.
For me, watching him play was so
mesmerizing. And at that time, it wasn’t
even about the sneakers, it was just
watching MJ compete on a whole NEW
level.

"Just be YOU. Who cares
what people think. As long
as your intentions are pure,
fair, and you don’t hurt
anyone—live your life.
People are going to talk
about you either way."
- Kenya on her favorite words
to live by.
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DAYNESHA
LEWIS
Where are you from?
I’m from Los Angeles, California—Inglewood
to be exact.
How did you get started in the sports
industry?
I got started in the sports industry knowing
the WNBA legend Cappie Poindexter—who
was a star player for the LA sparks at the time.
She introduced me to a sports media platform
—at the time WNBAKICKS, which is now
Made for the W—that was looking for a LA
based photographer. The rest is herstory!
What area of the industry would you describe
yourself to be in?
Photography and videography.

Photographs courtesy of Daynesha Lewis (@daymechellephotog)

Transitioning into your personal brand, how have you worked to build and strengthen
your brand throughout this journey?
I pride myself on my customer service. It’s something that’s always helped me catapult my brand. I
rely on my clientele to provide me the feedback I need to succeed in this industry as well as give
them an experience they want to continue (to have) and share with others.
What were some of the challenges that you faced early on in building your personal
brand? How did you overcome them?
The struggles I faced and still face sometimes with building Daymechelle Photography is staying in
that creative space to create dope content. It’s easy for me to stay consistent, but a challenge to
step outside my comfort zone—and that’s where the magic happens! I overcame this by
reminding myself (that) I’m not at all where I know I’m going and want to be. Keep working!
Let’s talk about tribes! Could you share your thoughts on the importance of having that
group of people that not only challenge you to be your best, but also support and
empower you along the way?
Man! Shoutout to my tribe!! The importance of having people in your life that not only support
you, but also hold you accountable is seriously what can make or break you! A lot of times people
don’t have your best interest, so having people around you that you can trust and rely on is
always a huge help—especially in this industry!
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"“Slow and steady wins
the race”. I feel like
when you take your time
and focus, things
happen. Maybe not when
we expect them to, but
slow and steady. You
(will) still win regardless
(of) when you finish."
- Daynesha on her favorite
quote to live by.

As you continue to grow and evolve in the industry, what are some of your sources of
inspiration?
A lot of my inspiration comes from the support of my clients, friends, and family. Also, my peers in
this industry are definitely inspirational!
What are some pieces of advice that you would give to others that are interested in
pursuing a similar career path in the industry?
Advice I’d give to someone interested in working in this industry is: "Continue to build content and
put yourself in places you wouldn’t normally go, talk to people you wouldn’t normally talk to, and
build a network that’ll work for you." Trust the process and NEVER STOP!
What are some skills that you believe can help an aspiring sports professional in your
field excel in the space?
As a sports photographer and videographer, I know for sure you need to know—and either love or
like—sports. So to anyone aspiring to be one, please love it or it just won’t make sense. That’s the
skill—to love whatever it is your doing. Otherwise, you won’t give it your all to even develop a skill.
What is your favorite memory in the sports industry thus far?
My favorite memory in (the) sports industry thus far was being a part of the Mambacita
Tournament in the OC 2018-2019 season. The moments spent with those girls and Kobe Bryant I’ll
never get back, but the memories and photos captured will last forever!
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LUTHER
REDD
Where are you from?
Born and raised in Chicago, Illinois.
Currently living in Las Vegas, Nevada.
How did you get started in the sports
industry?
I shot a Pro AM league in Vegas called
Desert Reign. That is where I got a ton
of experience—by shooting pro
athletes that play at a high level.
What area of the industry would you
describe yourself to be in?
Photography.

Photographs courtesy of Luther Redd (@luther.redd)

Transitioning into your personal brand, how have you worked to build and
strengthen your brand throughout this journey?
By working on my craft as much as possible—accepting all types of gigs, and shooting my
personal work, (has) helped advance my creativity to another level.
What were some of the challenges that you faced early on in building your
personal brand? How did you overcome them?
When I first started, I would look at established photographer’s work and compare it to
mine. It was frustrating because I wanted to be at their level right when I started off, but I
realized that I need to devote time to take my craft to another level. Stepping away from
social media and focusing on my work is what really helped me overcome that.
Let’s talk about tribes! Could you share your thoughts on the importance of
having that group of people that not only challenge you to be your best, but also
support and empower you along the way?
This is very important. I got extremely lucky when I started photography. My roommate at
the time was a painter, and I had just started dating my girlfriend who is also a
photographer. I had very like minded people around me at all times, (and) that pushed me
to not give up and keep getting better and better.
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"Trust your ability. It’s a
very competitive field. A
lot of established
photographers that have
been in the industry for
multiple years are going
to try to intimidate you
in the beginning, but
you have to believe in
yourself and stand your
ground."
- Luther on pieces of advice he
would give to someone interested in
pursuing a similar career path.

As you continue to grow and evolve in the industry, what are some of your
sources of inspiration?
Super inspired by my friends and family. My circle of family and friends are extremely hard
workers, so it inspires me to do the same. I’m extremely blessed to be in this position.

Favorite memory in the sports industry thus far?
This is a tough question. I must say, it is a tie between shooting Canelo in his locker room
—I realized how kind and humble he is—, and shooting the Las Vegas Aces last season
for Made for the W. I am super honored to be a part of the team.
Do you remember your AHA moment. Could you share more with us about that
experience?
I purchased a camera to take photographs of my friends and family. After that, I grew to
love photography more and more everyday. It made me realize that I wanted to pursue
photography for my career.
THE BALLERS MAGAZINE | 39

MOTIVATION

ENJOY THE PROCESS. EMBRACE THE
JOURNEY. KEEP GOING.
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Tommy Lasorda

Sky's the limit, keep ballin'.
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