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Editor's Note
The Ballers Magazine is a digital magazine dedicated
to shining light on amazing people in sports that are
inspiring the next generation.
Through a series of in-depth, exclusive interviews,
this magazine will bring you along the journey to
success of the industry's most incredible athletes and
business professionals. From sports to business to
motivation, we are committed to sharing stories that
encourage you to seek greatness. Whether you are a
sports enthusiast or are looking to enter the sports
industry, we are excited to provide this platform
for you to connect with these sports all-stars.
Connect with us at
@TheBallersMagazine on
Instagram or send us an email,
and let us know who you would
like to see featured on our
forthcoming issues.

Sky's the limit,
keep ballin'.

SOFI DUMONT
Editor-in-Chief | @sofidumont

SPORTS

TIM BARNES - KNOW NO BOUNDS
Basketball star Tim Barnes shares more about his journey in the game, persevering through adversity at a
young age, and his commitment to paying it forward to the next generation.
At the age of 20-years-old, Tim Barnes had achieved his lifelong dream of playing professional basketball.
Throughout his first season playing pro, Tim earned an array of accolades which included becoming the
youngest starter in team's history, all-time leader in assists for the franchise, and the league’s Rookie of
the Year—just to name a few. His success on the court didn’t happen overnight though. It was
encompassed by years of hard work, dedication, sacrifice, and perseverance.
His story begins in the South-Side of Chicago at the age of 4. Growing up, he was always one of the
smallest, if not the smallest, person on the court. From being overlooked because of his size to never
really getting the chance to prove himself on the court, Tim faced a series of challenges at an early age.
Challenges which tested his commitment to the game. After being too afraid to try out in the 6th grade
and failing to make the team in the 7th grade, Tim began to explore different avenues within basketball
with his parents. This began to show him the areas he could go into off-the-court without having to
completely step away from the game. He wasn’t satisfied with this though. He didn’t want to look from
the outside in. He wanted to be on the court...and soon enough, he got his chance!
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SPORTS - TIM BARNES

"I had to go back to
my roots. I had to tap
into that hard work
and never giving up
(mentality)."
— Tim on his motto during the
process of recovering from
his knee injury

At the end of 8th grade, after working with the team as a student manager for the first half of the season, he
earned a spot on the roster. This was the chance that Tim had waited for all along. The chance to pursue his
passion for the game of basketball and showcase his talents on the court. His journey in the game was just
getting started. It was in high school where everything truly changed for him though. Not only did he start on
the sophomore team as a freshman, but he also played with the varsity team. Throughout his high school
career, he received a series of honors—All-Time Leading Scorer, All-Time Assists Leader, and All-Time Leading
Scorer in 3-Pointers—and began to explore the next step in his basketball career. He began to look more into
the recruiting process and the opportunity to play at the collegiate level. But right when he thought everything
was figured out, life threw another curveball.
Towards the middle of his junior year in high school, he ended up severely injuring his knee—dislocated
kneecap, torn meniscus, all different types of small injuries that amounted to a big one. This was
supposed to be the biggest year for colleges to recruit him. He was playing well. He was breaking
records. He was getting ready to explore collegiate offers to play at the next level. For the first time, Tim
felt that something had been taken away from him as far as the game goes. This was something that
was completely out of his control. Although he ended up missing the rest of his junior season, he was
determined to go back to his roots. He was determined to return to the mentality that had gotten him
there in the first place.
Tim ended up training all summer and cutting his recovery time in half. He was then offered the
opportunity to be the team’s captain his senior year of high school. After a stellar senior season filled
with personal achievements and school records, Tim also received the incredible accolade of becoming
the first student to accept a collegiate scholarship for basketball. Talk about an incredible journey of
pushing through life’s challenges without giving up! After graduating high school, he continued his
basketball career at Beloit College. Despite receiving an academic and athletic scholarship to play at the
collegiate level, things didn’t go as expected and Tim decided to enter the transfer portal three weeks
into his junior year. A month later, he decided to forgo his eligibility completely and pursue a
professional career in basketball. It was only up from there...
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What was the process of deciding to forgo your college basketball career and go the professional route
like?
After I was granted my release from the school, I went back home and started thinking about which college I
wanted to transfer to. I was still getting schools hitting me up that were recruiting me before or we would play
against during my time in college. I was actually getting ready to commit to this school in Vermont, when a
couple of pro teams reached out to me. At that point, I was still considering the traditional route and thought,
“No way, I am still going to finish school and do what I gotta do there. That stuff will be waiting for me when I
get out.” My mom told me to keep an open mind though, and see what would happen with these (pro) teams.
So I went to the first (pro) team’s training camp, and it wasn’t organized the way I thought it would be. This
was before I knew all the levels to professional basketball and semi-pro. I ended up saying “No, I’m going to
stick to the college route and let the coaches (from the universities) know and all that good stuff.” Then
another pro team reached out, one that my friend had heard of. I was already at home and was like, “Why not
exhaust all my avenues?” So I ended up going to that pro team’s tryout, and man was that a game-changer.
That was actually the team I ended up playing for. From the ownership being professional to the team being
disciplined, this team was just different. Here I actually got (the chance) to get paid for playing basketball,
which was baffling to me. During that time, all I kept going back to was 8th grade, because I was still that 8th
grade kid at heart that couldn’t even make a layup in front of pressure. Now I was getting offered to play for
my talents. They were going to pay me for me. It was a no-brainer for me at that point. Once I saw that the
organization was going to be okay with allowing time for me to finish (the semester) in school and all that, I
thought it was the full package. I said, “You know what, I’m going to take it and I am going to run with it.” I
ended up signing that contract and playing pro.
How was that transition to playing professional basketball like?
The first year was another jump. It was another level I had to get over. At this point, it wasn’t that much of an
adjustment because in college you have that competition with the guys that you play with and against. Playing
professionally though, it was still another level of competitiveness (to get used to). Being back home, being
able to play under a different type of pressure, it was just different. I mean you know how Chicago basketball
is. I learned to adapt though. I actually ended up becoming the youngest starter in the team’s history which
was crazy.
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"Instead of
working to prove
people wrong, I
started working
to prove myself
right."
— Tim on the mentality he implemented
when faced with adversity early on
in his career
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YOU ARE GOING TO
HEAR “NO” A LOT MORE
TIMES THAN YOU ARE
GOING TO HEAR “YES,”
BUT YOU HAVE TO
KEEP WORKING AND
STAY CONSISTENT."
— Tim on the piece of advice he would give to
someone interested in pursuing a similar
career path

You have also been very involved with your
brand off-the-court. From your basketball
camp to your philanthropic initiatives, you are
always working to pay it forward to the next
generation. Can you share more about that
with us?
I actually started my basketball camp when I was in
college. It was an idea I had after receiving a grant
from the school. At that point I was taking a break
from the season, so I wanted to (work to) pay it
forward in another way. I came back to my high
school and worked with the people there to organize
a camp. What inspired the camp was just reflecting
back on my experiences. Like I said, sophomore year
of college I wasn’t playing—I went from practicing
two to three times a day freshman year plus class to
now just being a regular student. I was still working
out hard, but I had plenty of time on my hands to
think. I started to reflect back on my journey, how
hard I’ve worked, how far I’ve come, and all the
reasons why I can’t give up. It also made me think
about all the kids out there that love the game as
much as I love the game, or even more, but they
don’t have the resources to do what I did. That is
what inspired me to go (full-force) with the camp.
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SPORTS
Throughout this journey, who inspires you?
What are some things that have fueled you
to overcome the challenges you’ve faced
along the way?
I am inspired by my mom. My mom is one of
the hardest working people I’ve ever met. She’s
a doctor, so (growing up) she worked at all
different types of the day, the night. Just
seeing her and my dad work so hard to
provide for us (inspires me). Like I said, they
moved us out of a part of the city that wasn’t
so nice into the suburbs where it was more
safe and residential. I wanted to be able to
provide for my family like that. Growing up at
that time, all I knew was basketball, and I knew
I wanted to play it forever. As I was getting
older and I wasn’t making teams, I was like
“Okay, if I want to do this the way I say I do,
then I got to work to get it.”
Knowing how many people support me now
inspires me—especially because it hasn’t
always been that way. I remember friends that
I had that would laugh when my name wasn’t
on that tryout list or people that would
attribute my success on the court to "luck."
Throughout those (experiences) though, I
realized that if you don’t have people in the
opposition of you, you’re not doing something
correctly. I started embracing that. I stayed
true to myself and didn’t work to prove people
wrong. Instead of working to prove people
wrong, I started working to provide myself
right. Having that underdog mentality then
helped me translate my mindset, my attitude,
and my game into being a threat on the court.

Cover photo & select images taken by Shaun Andru / Photographs courtesy of Tim Barnes

Right now you are getting ready to continue
your career overseas. What was that
decision process like? How did your
mentality shift?
After my first year, where I won Rookie of the
Year, I was like “Okay, let’s run it back. Let’s do it
again.” My coaches started coming up to me
saying, “Look, I know you were thinking of going
to school a year ago, but now there are teams
overseas that want you to play. They want you to
play right now.” At that point, I realized I wasn’t
that 8th grade kid anymore. I was a grown man
that developed his game to the point where he
was getting ready to do this as a career for real.
From that point on, I switched my mindset. I
started doing everything as a pro. Now, every
workout I do and every shot I take is for a reason.
It’s for my ultimate goal of being the best player I
can be, playing at the highest level, and being
able to provide for myself and my family in the
future.
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DUMONT MEDIA

Capturing unforgettable moments while
building memories that will last a lifetime.
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BUSINESS ALL-STARS

JIMMY MITCHELL
Graphic Designer | Chicago Bulls

Jimmy Mitchell still remembers the times when he
would wake up at six or seven in the morning on the
weekends, run downstairs to the kitchen, grab a bowl of
cereal, and sprint to the couch to watch ESPN. For this
St. Charles, Illinois native, sports have always been a
huge part of his life. From playing football and
basketball growing up to regularly going to sporting
events with his family, Jimmy’s connection to the game
has been undeniable. After getting injured during his
time playing football at Elmhurst College though, Jimmy
knew he had to find another avenue in the industry that
would keep him connected to the world of sports.

Photographs courtesy of Jimmy Mitchell (@hometown_designs)

He began to design graphics on the side before
switching majors from marketing to graphic design. For
the remainder of his college journey, Jimmy continued
to create visual content and strengthen his skills within
the field. Soon enough, he was ready to begin the
next chapter in his career with his favorite
basketball team—the Chicago Bulls. From graphic
design to photography, Jimmy has continued to curate
innovative content for the organization, while turning
his personal brand, Hometown Designs, into a
household name.

How did you get started with Hometown Designs?

In high school and even growing up, I used to draw with pens and pencils (all the time). At the end of my high
school career, literally two months before I graduated, I started dabbling in phone edits and just doing stuff
through apps. That’s what kind of evolved into me using my laptop with Photoshop in college. Originally, I made
Hometown Edits as a senior in high school—just as a platform for me to post little designs I was doing on my
phone—, which later evolved into Hometown Designs. Overall, it’s just been something where I started posting stuff
I was doing for fun. Once the work started to excel a bit and I was getting clients, it really started to take off and I
found my niche with the basketball community.
What do you think has been the biggest challenge in building Hometown Designs while working full-time
with the Chicago Bulls?

I would say time. Honestly when I was in college, I just had class. Whenever I really wanted to create something, I
could just go home, do that, and spend time on it. Now that I work a nine-to-five for the Bulls, and a lot of people in
sports will know, when you work in sports there’s truly no nine-to-five. In the offseason you might have a nine-tofive, but (during season) especially on game days, you are in the office until 10 or 11 at night. Time took a toll on me
when I started Hometown Designs, where I would go weeks without posting. I try to stay on top of it as much as I
can now, especially since I’ve been getting such a good response from my followers. Along with time, I think
(another challenge has been) the fact that once you have something go viral, or a couple of things go viral, you want
everything to do that. You want your account to always be popping and that’s just not realistic. It’s actually
something that can mess up your creativity and put you in a funk—that’s why I just try to post what I do now and
keep people updated (that way).
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BUSINESS ALL-STARS - JIMMY MITCHELL
Going back to your start with the Bulls, you mentioned that you actually started as an intern with them.
Could you share more about your journey of being an intern to now being a full-time employee with the
Bulls?
I don’t know if I have ever told this story. I actually had a weird start with the Bulls. I was a senior in college and I
applied for the Digital Associate role working with the social media team—which was not part of the creative team.
Basically the role would generally be posting to Instagram and Twitter, getting articles up on the website, and stuff
like that. I applied, received an interview, got to the phone interview—which I thought went really well—, and a week
or two later I ended up getting an email saying that I didn’t get the internship. Like I said, the Bulls were my favorite
team and it had kind of always been my dream job (to work for the organization), so I was pretty crushed by that for
a little while. After that, I just kept posting on my personal account though. Fast forward to about December, I ended
up getting a direct message on Instagram from one of the Bulls' digital team members that didn’t realize I had
applied for that (Digital Associate) role prior. They asked me if I wanted to do some freelance work. I think I did like
three or four pieces freelance, and then like two weeks later they were like, “Hey we like your stuff a lot, is there any
chance you would be interested in doing this internship?” So that’s actually how my internship got started with them,
a little bit of a roller coaster ride. That’s something I really wanted to share because I think some people probably
think I took this very direct route, but in reality, there were a couple of months where I was very much in doubt of
what was going to happen after college. Then after my internship, another bump in the road (occurred), because it
looked like I wasn’t going to be getting a full-time offer. That’s when my current boss made some stuff happen and
brought me onto the creative team—where I am at now.
You shared that you did a lot more photo and video for the team
this season. Could you speak to the flexibility you have to have in
sports, especially when you’re in the creative space?
The sports industry itself is evolving a lot. Teams might (or might not) have
all the staffing, but it’s still an arms race to see who is making the coolest
content on a daily basis. I think the more you can evolve as a creative, the
more things you can get your hands on, and the more hats you can wear,
(that) is going to make you more valuable (within the creative space).
What are some skills, experiences, or pieces of knowledge that
you would recommend someone who is interested in entering the
creative side of the industry have to really thrive in the space?
Some of the biggest things that have helped me in the two or three years
I’ve been doing this so far have been 1) being passionate about it and 2)
being open to others' ideas. For me, it doesn’t take much when I wake up
in the morning to be excited to go to work. I work for my favorite sports
team, doing what I love. If you’re really passionate about it, it will not really
feel like work at all. That’s the best part. Also, I think a lot of times as
designers we have our ways and tend to think that our ideas are the best
ideas. Once you start working with a team of creatives, everyone has their
set skill sets and you have to learn to trust people around you.
That’s something I struggled with for a little while. I had a very tunnel vision on what I wanted to do, but once I started
listening to other people’s ideas and incorporating them into my work, it really benefited me. It takes a lot of stress
off of your own mind when you can listen to other people’s ideas and create off of that as well.
What is a piece of advice that you would give to someone interested in working in the sports industry?
My advice would be to come in with an open mind every day. I think, especially in the social media age right now and
as a creative, you work very closely with the social media team. Ideas are constantly evolving, there is something new
every day. I think that’s the best part about working in sports. You never know what you’ll be working on (during) any
given day. I would also say don’t overwork yourself, but know (that) there will be some long hours and some long
days. If you love sports and you love design though, it won’t feel like that.
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ZACK SAMBERG

Videographer | Duke Men's Basketball

Photographs courtesy of Zack Samberg (@zacksambergmedia)

From watching games with his dad growing up
to playing in high school, Zack Samberg has
always been surrounded by the game of
basketball. It wasn’t until his time in middle
school though, that his interests in videography,
social media, and content creation really came
about. In 8th grade, Zack received the
opportunity to work as a student reporter for
an organization called 5-Star Basketball. After
attending the Hoophall Classic, an annual event
in Massachusetts that features the best high
school teams in the country, Zack had the
chance to interview players from Lone Peak
High School. Upon learning their fascinating
stories, he was inspired to develop a platform
to share their journeys on and off the court
with the world—which led to the creation of his
documentary The Book of Lone Peak. A
documentary which would not only turn out to
be a #1 short film on iTunes, but would also be
the experience that solidified his interest in
visual storytelling. The rest is history...

You mentioned that you started your journey in videography by making short films and
documentaries. Currently though, you are more involved in both the video and social media
management side of things with Duke Men’s Basketball. How was that transition for you?
For me, I think it sort of came easy. As a 21-year-old, or even before as a high schooler, I was obsessed with social
media. I grew up with it. It was another everyday part of my life—checking Instagram, checking Twitter, it sort of
became natural. As I was spending more and more time on it, I started seeing the trends that were a part of it,
which helped me discover what people were reacting to. This helped me combine my taste in what I like to see in a
good video with what people also enjoy watching. To me, there is nothing more rewarding than trying something
out that you think will get good numbers, and seeing it actually do well. I don’t do it for the numbers, but I think it is
still awesome to see content you create do really well in big accounts (such as Duke Men’s Basketball).
In addition to contributing to these accounts, you also have a personal brand and your films company,
ZS Films. How did you get started with this?
After I made the documentary, I was equipped with this great, extensive film software that I had no idea how to
use. At the time, I played competitive lacrosse and a bunch of my teammates and friends were trying to play in
college. I thought to myself, “I have a software. I’m going to go on YouTube and teach myself how to make highlight
reels. I can make them for my friends. I can start a business, make a little bit of money, charge half of what the
industry is charging, but (still) feel connected to what my friends are doing and help them in their journey to play in
college.” This helped me start building my personal brand. Personally, I (also) wanted to be more creative—which is
why I invested in a drone and a camera after saving up some money from making highlight tapes. It was during
these experiences that I really began (molding) my personal brand. Now, I strive to be unique and pride myself on
taking a different path than others—characteristics that I think are (conveyed in) my brand.
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What has been the biggest challenge that you have
encountered throughout this process of building your
personal brand?
That’s a great question. I think for me, the biggest personal challenge
was always trying to find a way to take the next step. As I said earlier,
the majority of my learning in video has been through YouTube
tutorials and sort of teaching myself. Even though I am a Visual &
Media Studies major, a lot of my learning still comes from online and
the people I work with at school with the basketball team. I learn a lot
from them. For me, the biggest challenge has been trying to do
something new, while learning in an unconventional way.
Throughout your experiences working with Duke Men’s
Basketball and in the sports industry, what are some skills
that you think have been important to have in order to excel
within this creative space?
I think that the number one skill that I’ve gained from working with
Duke Men’s Basketball has been learning how to work with others.
We have a huge team component at Duke MBB where it doesn’t
really matter who does what, but rather (the focus is) getting the best
content out there. Over the last three years, I have learned about the
fact that working in collaboration is way more fun than working on
your own. Another skill, especially in basketball, is just building
relationships and connections. I think the skill of talking to people
and being able to relate is the most important skill there is (within the
industry).
What is a piece of advice that you would give to your younger self? Why?
My piece of advice to my younger self would be: “It’s okay to be different.” In high school, I was the only kid really
doing video. In college, I have like one or two other friends that are Visual & Media Studies majors—the rest are in
banking, consulting, or another career path—and that’s fine. As long as you’re doing something you like, you’ll be
happy. That’s (truly) all that matters. It is really easy to fall into the trap of trying to be like everyone else with what
they are doing. I think for me, once I accepted that I’m unique, that sort of helped me thrive in that role.
What has been your favorite memory working in sports thus far?
Definitely the Duke vs. UNC game at the University of North Carolina this year. I think if you ask any person that
works with Duke, they would say this (is their favorite memory) too—the moment when Tre Jones tied the game and
Wendell Moore hit the game winner. For me, especially as someone working with the social media staff, this was the
first game where I traveled with the team. Being there, I just remember almost fainting, being in the locker room
after, on the court, and just being able to be there first-hand with some of my friends that are on the team.
Experiencing this with them was a really cool moment.
Any life mottos or words that you live by?
This quote doesn’t necessarily apply to just the industry, it’s more of a life motto. I was actually told this by one of
the guys from the documentary right before he was going out on his mission. He said, “Control the controllables.” I
think that (life motto) has been especially important to me in college, and working with the team. So much is out
of your control—if you hold on to those things that you don’t have control over, you’re just going to set yourself up
for disappointment. Control what you can, and rise above (the rest).
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JORDAN JIMENEZ
Photographer | Jsquared

Jordan Jimenez’s love for basketball started when he
was just as a kid. As he grew older, his passion for the
game strengthened, and his commitment to playing
professionally in the NBA quickly became a goal he
was determined to achieve. Life had a different plan
for him. One that would still connect him to the
game while allowing his interest in creative
storytelling to flourish.
After injuring his head, neck, and back in his junior
year of high school, Jordan came to terms that his
basketball career was over. During that challenging
time, he began to reflect on his interests off the court
—that’s when he decided to pick up a camera. Here’s
where his journey truly begins...
From portraits to landscapes to street shots, Jordan
began to dive deeper into the world of visual
storytelling and photography. It was during his
freshman year in college though, where everything
truly changed. After shooting a few games, he realized
that there was an opportunity for him to combine his
two passions—photography and basketball. It has all
been a movie ever since.
Photographs courtesy of Jordan Jimenez (@__jsquared)

At just the age of 22, Jordan has collaborated with brands such as Finish Line, Under Armour, and In The Lab,
and has worked with some of the league’s top athletes. Furthermore, he has begun to develop his personal
brand, Jsquared, through insightful blogs and exclusive digital content. Most importantly, Jordan continues to
be inspired by the opportunity to share other people's story, spread positivity, and serve as an example for
the next generation to the endless possibilities that exist when you work hard, stay grounded, and help
others.

What was that process of deciding to go full-time into professional photography like?
I first realized I could get paid to be a photographer when I was still in high school. I started photography in
September of 2015, the first semester of my senior year, and by the time prom season came around people
started asking me to take their photos. I was like, “Yea, alright cool! Just give me like $20 for your entire group.”
So it was like crazy cheap but that showed me, “Wow! I could really do something with this.” Once I started
making a little bit of money, I was like “Ok, I guess I’m pretty decent at what I do.” I just kept rolling with that. I
did prom shoots, shot a couple of weddings, portrait sessions, and so on. By the time I started shooting
basketball, people started to notice again. They started asking me if I could come photograph their games. I
would shoot a lot of games myself for free, just showing up to whatever games I could—high school games,
second grade games, anything (and everything). I think what really took me a step further into shooting
basketball though was when I started working with this company called “In The Lab”. It was created by Devin
Williams. I reached out to him through one of the people that he trained, and ended up getting in contact with
him and connecting. Then we just took the relationship from there. I shot for them for like 2 years and even
moved into a house in LA for a couple of months. Since then, there have been so many things that have
happened that it’s almost hard to remember.
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BUSINESS ALL-STARS - JORDAN JIMENEZ
You touched on the aspect of doing pro-bono work throughout your experiences. Could you share
your thoughts on the importance of being open to working for free and the opportunities that
could stem from this?
For me it never really was about the money. The money just kind of started rolling in when people noticed that
I was pretty good at taking photos. I think that as much as people don’t want to work for free, I think it’s
extremely important. Like I said, working with “In the Lab” for free opened up a lot of doors for me. Just offering
to provide value to somebody else, instead of asking for something, that opens up so many opportunities and
builds relationships with people. I think the biggest thing is (realizing that) everything starts by providing value
for somebody else rather than looking to take something.
In terms of building your tribe in the industry, could you
share your thoughts on the importance of not only
meeting people but actually building authentic
relationships?
Yes definitely! At the end of the day, the way that I look at it is:
we’re all just people, we’re all just humans trying to get by as
best as we can. Whenever I meet people I figure out, “How can I
help these people get to where they want to be?” Whether
that’s in their business, their life, their mental health, physical
health, whatever. Anything that I can do to bring the people
around me to the next level, that’s what I’m going to try to do.
Whenever I meet somebody, I talk to them, get to know them,
get to know their story, and eventually keep that relationship
going over phone calls or social media. Just checking in on my
people and making sure everybody is good. The way that I look
at life is: whatever you put into life, you’re going to get it right
back. If you give people that good energy, life is going to give
you that right back.
What are some skills, experiences, or knowledge that
you believe will help an individual be successful in the
industry?
Being a good person, being organized, being able to manage your time well, and just being curious. The more
curious you are, I feel like, the more your skill set will grow because you’re interested in so many things and
drawing inspiration from so many different places. I think wanting to know things and wanting to be better is
such an important part of being successful.
What is a piece of advice that you would give to someone who is interested in going into
photography within the sports industry?
The first thing I would say is: just start. A lot of people have that fear of just starting and diving in. Whether
that’s becoming a photographer in the industry, or a graphic designer, or a trainer. If you want to do it, just
start it and really grind towards what you want to do. There are resources out there, there is Google, there is
YouTube. You can even reach out to random people on social media and see who responds. It’s all about
trying to work with the people in the industry that you might want to work in. See how they got their start, see
if they are willing to help out and give you some knowledge; but also, you want to provide value to them, you
don’t just want to take everything. Let’s say you want to be a photographer, just reach out to somebody who is
doing exactly what you want to do and figure out how you can contribute to them and help them. Other than
that, I would say just be a good person. Be nice to everybody in the room—introduce yourself, smile, just talk
to everybody. Like I said earlier, at the end of the day we are all just humans, we’re all just people. Treat the
people around you as people.
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THE DUMONT
21-DAY CHALLENGE
THEY SAY IT ONLY TAKES 21 DAYS TO BUILD A HABIT, TIME TO GET AFTER IT!

Write a personal goal you want to achieve in
the next 21 days.

01
Write the names of 2 people who will help you
remain accountable throughout this process.

02
Write 3 things you will incorporate into your daily
routine to help you reach this goal.

03
JOIN THE CHALLENGE AND TAG US ON YOUR SOCIAL MEDIA USING THE HASHTAG

#DUMONT21DAYSCHALLENGE
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Sky's the limit, keep ballin'.

@THEBALLERSMAGAZINE

THEBALLERSMAGAZINE@GMAIL.COM

